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This is the year for getting serious about your online presence and here’s why: More and 
more potential clients are going to find you (or not find you) through internet browsing and 
social media activity. If you are ready for growth, then polishing up your online marketing 
and community-building skills should be on the top of your to-do list.

We’ve put together a comprehensive guide with the help of 26 marketers who “get” the 
value of offering digital resources to potential customers like you. Pick and choose the 
areas you need help in — from building a simple website, to launching an email marketing 
campaign or editing video, we’ve got the tips you need. And when it comes to social media 
basics, you’ll be mastering Facebook, Instagram, Pinterest, Twitter, Yelp, and YouTube in 
no time flat! Use our Online Marketing 4-week calendar on p. 118 to pull it all together.
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w i r e d  t e c h :  d i y  w e b s i t e s

5 Ways to Build Your Own Website
With DIY website builders, starting a site to promote your business is now more accessible than ever.  

BY ALEXIS TUCKER 

Cool Features:
> Templates are organized by type of business and are customizable
>  Different elements are extremely easy to add…all you have to do is drag and drop
> Simple navigation between different pages (Home, About, FAQ, etc.)

Drawbacks: You must upgrade if you want to choose your own domain name
Upgrades: Five plans starting at $4.08 per month billed yearly
Best for: Someone who desires simplicity without a big price tag

Cool Features: 
>  Galleries and slideshows make it easy for you to display your nail designs
>  Plenty of tutorial videos available through Weebly’s YouTube channel
>  A variety of color and font options will make it easier for you to stand out among the crowd

Drawbacks: With a free account, your domain name will end in .weebly.com and you will only 
have access to a few free themes 
Upgrades: Three plans starting at $8 per month
Best for: People who are not afraid of spending a little time to get to know the site

Cool Features:
> Multiple language support
> Ideal for starting an online store with upgrade

Drawbacks:
>  Drag and drop option is not as easy to work with as in other sites
>  With a free account, your domain name will end in .jimdo.com
>  You cannot sign up using your Facebook profile; only our email address

Upgrades: Two plans starting at $7.50 per month, billed annually 
Best for: Those looking to start an online shop

Cool Features:
>  Supports foreign languages like Spanish, French, and Chinese
> Easily delete your site and start all over if you want
>   An instant help messaging box at the bottom of the page provides quick answers

when you get lost and a “Get  Started” guide is available online
Drawbacks: Very small template gallery
Upgrades: Three plans starting at $4.17 per month, billed annually
Best for: Those who prefer to learn before diving right in

Cool Features:
> Lets you edit a page before signing up, although you have to create an account to save it
> An app allows you to edit from your phone
> Very fast set up

Drawbacks: Easy to get lost when trying to customize your page due to confusing buttons
Upgrades: Plans start at $5.95 a month, with a pro plan available for $250 a year
Best for: Playing around with a site builder without giving away any of your personal information

Wix (www.wix.com)

Weebly (www.weebly.com)

Jimdo (www.jimdo.com)

Yola (www.yola.com)

IM Creator (www.imcreator.com)

UP NEXT: EMAIL MARKETING

http://www.wix.com
http://www.weebly.com
http://www.jimdo.com
https://www.yola.com
http://www.imcreator.com


Cool Features:
> Lets you edit a page before signing up, although you have to create an account to save it
> An app allows you to edit from your phone
> Very fast set up

Drawbacks: Easy to get lost when trying to customize your page due to confusing buttons
Upgrades: Plans start at $5.95 a month, with a pro plan available for $250 a year
Best for: Playing around with a site builder without giving away any of your personal information >

Gelish, the first ever brush-in-bottle soak off gel polish, 
revolutionized the nail industry with its patented formula 
that lasts up to 21 days. We continue the conversation 
and innovation online in many exciting ways. Our products 
and educational resources have made it possible for 
professional nail techs to provide a quality service that is 
easy and reliable.

JOIN THE CONVERSATION! #GELISH

Our Facebook page allows fans to 
share their nail art and their love 
for Gelish. We provide fans with 
the newest collection launches, 
contests, inspirational quotes, 
celebrity sightings, brand news, and 
fashion trends. 

Our YouTube channel gives 
fans a behind-the-scenes 
look into how our collection 
photoshoots are designed, 
developed, and produced. 
You can also create great nail 
art looks using our step-by-
step videos.

 www.gelish.com

 www.facebook.com/gelishofficialpage 

 www.twitter.com/gelish 

 www.pinterest.com/gelishofficial

 www.instagram.com/gelish_official

 www.youtube.com/handandnailharmony 

CONNECT WITH GELISH

Sponsored by

UP

Our Twitter page provides fans with the 
newest collection launches, contests, 
fashion trends, celebrity sightings, and 
brand news. We also share amazing nail art 
designs created by our fans and educators 
around the world. 

Follow our Instagram feed to get 
inspired by nail art designs and dive 
into our newest collection shades. We 
also share perfect #ManiMonday nails 
and new collection beauty shots.

na2015-16BB_advertorial_gelish.indd   3 11/12/15   5:12 PM
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For nail techs with a passion to grow their business, an email marketing campaign is a 
great way to generate new clients as well as nurture the clients you already have, but 
there are some important rules to follow. 

Email Marketing Smarts

1.  HAVE A PLAN. Make sure you have a clear idea on what
your email marketing program should accomplish. Do
you want more clients, more standing appointments,
increased service upgrades? A good plan will help you
write your email content so that more people respond.

2.  PROVIDE A CALL TO ACTION.  Your purpose should
be reflec ed in a prominent call to action (CTA). A good
CTA will compel your readers to do something — make
a purchase, register for a webinar, request information,
visit a website — while also communicating value.

3.  QUICK AND EASY SIGNUP. All you really need is the
person’s name and email address. People don’t want to
spend more than a few seconds filling out an online form.
Make it easy by limiting the number of fields o two.

4.  MAINTAIN A CALENDAR. You want to be consistent so
that people don’t forget about you, without being a pest. 
Start with once a month (a newsletter traditionally gets
published monthly) and then move to weekly. Keep your 
calendar filled a few weeks out so you’re not scrambling
for content at the last minute.

>>>

10 TIPS FOR 
SUCCESSFUL EMAIL MARKETING

Whether you love it or hate it, email is an important way of 
communicating, especially in business. About 2.5 billion, or 
one in every three people on the planet, use email, according 
to a Radicati Group study in 2015. Email marketing is an 
extension of common everyday email messages; it is the 
practice of sending out automated messages to a defined
group of people in order to provide service reminders or 
expand clientele.

Email marketing can work extremely well for nail 
professionals; it just takes a little bit of practice, research, and 
probably some trial and error before you get the right formula.

This invitation is a very creative way to link nail services 
with a seemingly unrelated cocktail event. Note how 
salons joined together in this promotion to make a true 
occasion out of it.

All you need to build your email list is a person’s name 
and email address. Show the various benefits that are 
part of being an enewsletter subscriber, such as exclusive 
promotions and spa packages.



>>>

>

Morgan Taylor’s award-winning formula is an industry 
darling and a social media sensation. With unbeatable shine 
and up to 10 days’ wear, look no further for your go-to nail 
lacquer. Outstanding quality coupled with an unmatched 
commitment to nail technicians makes Morgan Taylor the 
professional’s choice for today, tomorrow, and the future. 

JOIN THE CONVERSATION! #MORGANTAYLOR

 www.morgantaylorlacquer.com

 www.facebook.com/morgantaylorlacquer

 www.twitter.com/mtmorgantaylor

 www.instagram.com/mtmorgantaylor

 www.youtube.com/morgantaylorlacquer

CONNECT WITH MORGAN TAYLOR

Sponsored by

UP

mtmorgantaylor: 
#TGIF! Now, 
let’s add 
#ATouchOfSass 
and make a 
mani statement 
this weekend! 
#mtmorgantaylor 
#morgantaylor

Visit our YouTube channel and 
subscribe to go behind the scenes 
at collection photo shoots, join us 
backstage at New York Fashion 
Week, and learn how to create nail 
art looks with step-by-step videos.

Sending special love this #NYFW to 
Betsey Johnson for 50 years of fashion 
dominance. Thanks for letting us be a 
part of it. #Cartwheels

All the same great 
features, now available 
on iOS and Android! 
Snap a photo and 
match a color, browse 
new collections, and 
try on shades with our 
virtual salon feature.

You know what they say: location, location, location. Starting on 
December 1st, 2015 we will be advertising on Times Square’s 
Sony Jumbo Screen every hour, daily. When you’re watching the 
ball drop this New Year’s Eve, keep an eye out for Morgan Taylor!

Recently our Facebook page hit 10K 
likes. To celebrate, ten of our loyal fans 
won a collection of brand new shades! 
With new contests and giveaways 
every month, the only question is: 
When will you win?

na2015-16BB_advertorial_MT.indd   3 11/12/15   5:31 PM
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Sending out compelling messages to your receptive 
clients via email has a ton of advantages over other 
methods of advertising:
>  It’s inexpensive. No postage or printing costs, and 

you can put together a newsletter by yourself
using any of the free email marketing services like 
Benchmark Email or MailChimp.

>  It’s effective. Nearly 20% of emails sent from
beauty and personal care companies (that’s
YOU!) are opened. From there, about 2.25% click 
through to your coupon or website. That means
if you have 500 email addresses and you send
out a coupon, at least two people will take you up 
on your offer for a $60 mani/pedi splurge. That’s
$120 (+ tip) you didn’t have before.

>  It’s versatile. There are lots of different ways
to use email marketing. Some salons use email
regularly to promote a special service of the
month. Others use it to target clients who haven’t
been to the salon in a while with an irresistible
“come back!” offer.

>  It’s measurable — and fast. You can see right
away how many people opened the email and
responded by clicking through to your website or 
downloading a coupon.

5.  MAKE IT PRETTY — AND  MAKE IT MOBILE! Nearly half
of your emails (about 48%) will be opened on a mobile
device. Keep it clean, simple, and concise. Use your email’s
HTML editor to alter the style code so that the image
changes size according to the screen it’s viewed on. You
can also make links and call-to-action buttons larger so
they are more fin er-friendly.

6.  SUBJECT LINES SELL! Or fail. Make your email hard to
pass by with a subject line that’s clear and compelling.
That doesn’t mean a sentence heavily peppered with
capital letters and exclamation points, either. Subject lines 
should be concise — 50 characters or less. 

Bad: Janie’s Monthly Newsletter
Good: Fall Specials at Janie’s Salon
Bad: Are You Ready?
Good: Nail Art Thursday Starts This Week

7.  DON’T FORGET THE PREHEADER. A preheader is a
short summary text (75 to 100 characters) that follows
the subject line when an email is viewed in the inbox.
Optimizing preview text is one of the most effective ways
to increase open rates.

8.  CHECK FOR ACCURACY AND CLARITY. Always check
your spelling and grammar; even better, have someone
else do it after you. Give yourself time to do it right; if you
are in a rush then you are far more likely to make mistakes.

9.  TESTING 1,2,3. Preview your email before sending it to the
entire list. You will often catch errors that are difficul to see 
in draft mode. Another great strategy is A/B testing.  Test
different versions of a single campaign to see how small
changes can have a big impact on your results. Choose
what you want to test, like the subject line or content, and
compare results to find out what orks and what doesn’t.

10.  BE SPAM SAVVY. Know (and follow) the basic rules
for commercial email. Begin with the FTC’s CAN-SPAM
Act and also observe best practices from other email
messages that you get — and like.

EMAIL MARKETING CAMPAIGN SERVICES

iContact: considered one of 
the easiest to set up 

Benchmark: you can add video and 
images to your emails 

Pinpointe:  automatically manages 
your subscriber list 

A compelling call to action will yield better returns on your 
email efforts. Here the message is loud and clear: Join the 
rewards program and earn enough points to get a free service.

UP NEXT: FACEBOOK 



>

OPI is the number one salon brand and most respected and beloved 
nail lacquer brand in the world. At OPI, we’re known for iconic, 
trend-setting shades and seasonal collections featuring just-off-
the-catwalk colors inspired by compelling destinations across the 
U.S. and the globe. Additionally, OPI is also renowned for creative 
partnerships with celebrities, pop culture phenoms, new motion picture releases, and like-minded classic brands. 
OPI’s bold, sophisticated, and playful colors bring emotion to life, elevating one’s sense of self, and offering fashion-
forward consumers the complete salon experience they desire. With our vast color palette, superior quality, and 
innovative professional products and services, we help discerning nail pros deliver just that.

JOIN THE CONVERSATION! #OPI

OPI's pigment-rich 
lacquers are long-lasting 
and seasonally curated 
to deliver an accessible 
luxury to fashion-
forward consumers. Our 
daily Facebook posts 
showcase our iconic 
colors to an audience of 
over 1.7 million followers, 
with a high volume of fan 
posts sharing their own 
OPI mani/pedis. 

From recipes inspired by our shades to 
backstage access at New York Fashion 
Week, the OPI blog gives fans new 
ways to relate to and engage with our 
iconic brand.

As the number one global salon brand, we 
constantly seek new and better ways to 
engage, inform, and inspire our consumer 
and professional communities. OPI.com 
now features content exclusively for 
licensed nail professionals. When logged in 
as a pro, visitors can access tutorials, new 
product information and online shopping. 

OPI partners with more than 2,000 
of social media's most followed and 
trending bloggers and infl uencers for 
creative campaigns that show off  our 
new shades.  

 www.opi.com

 www.facebook.com/opiproducts

 www.instagram.com/opi_products

 www.twitter.com/opi_products

 www.youtube.com/user/opiproducts

 www.pinterest.com/opiproducts

 www.opi-products.tumblr.com

CONNECT WITH OPISponsored by

UP

OPI is the 
professional nail 
brand that elevates 
a woman’s sense 
of self through the 
power of color. 
We share news 
about seasonal 
collections, color 
combining, and 
tips for improving 
wear with our 
270,000 followers 
on Twitter.

na2015-16BB_advertorial_opi.indd   3 11/16/15   11:18 AM
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1.  Log into Facebook, or create a personal account.

2.  Search for your salon name and city.
Facebook has automatically created business pages

for nearly every business. If you find a page that matches
your salon name and address, click on the arrow and click
on "Is this your business?" to go through the steps in
claiming it as your page.

If your salon doesn't show up, go to www.facebook.com/
pages/create. Click on "Local Business or Place," then
follow the steps to create your page.

3.  "Like" other pages to follow what they post. These posts
will show up in your newsfeed.

>  Keep the messages short and sweet.

>   Use a good intro line that catches the eye.

>  Use your nail art photos as part of your posts.

>  Create dialogue with your clients. Ask
conversational questions — “What’s your favorite
film this mont ?”

>  Rave about a new product or special service.

>  Post to Facebook once a day, or at the very least
twice a week.

>  Announce new business hours and last-minute
openings.

>  Talk about news in the salon, awards, birthdays,
charity functions.

>  Use relevant hashtags to help people find our
posts (#nailart, #gelnails, #frenchacrylics, etc.)

Facebook is the most popular networking platform on the planet. With 1.5 billion monthly 
visitors and 40 million small business pages, use it to engage current and future clients.

If you had to choose one social networking site to help 
increase your business, Facebook might be the right place 
to start. Facebook's reach, familiarity, and business-friendly 
format has been a real boon to small business owners. One 
of the greatest advantages of Facebook is that it is an ideal 
platform for local promotion and advertising.

Your Facebook Timeline is a conversation with your clients 
and should be engaging,” says Phil Evans of Salon Guru 
(www.salonguru.net). A conversation is always a two-
way street, so not only should you be posting enticing 
news about your salon and its services, you should also 
be interacting with your visitors, by responding to their 
questions and comments, and sharing their posts when 
appropriate.

Facebook is friendly to nail techs in particular because it 
loves photos. Statistics show that photos are the most 
common form of post, and they get a lot of comments 
and sharing. Beautiful nails, nail art, and enticing pedicure 
services are the perfect images to post, accompanied by a 
short, clever, and positive blurb.

facebook 101

SUGGESTIONS FOR POSTING 
ON FACEBOOK:

STEPS FOR CREATING 
YOUR FACEBOOK PAGE:

http://www.salonguru.net
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CND’s online mission is to unite nail professionals and fans around 
the world with interactive social conversation that elevates the 
professional nail industry through education and creative inspiration 
year-round. Through social media, we keep our fans updated on 
new products, innovative technology, seasonal trends, and exciting 
events like New York Fashion Week.  Season after season, CND’s 
digital platforms offer exclusive behind-the-scenes Fashion Week 
access, inviting the global community to experience our unique 
creative process and runway nail artistry in real-time.

JOIN THE CONVERSATION! #CNDatFashionWeek

A sculpted sarcophagus nail opens to 
reveal a mummifi ed pharaoh donning the 
actual golden locks of @phillipeblond. 
#CNDatFashionWeek #NYFW

Good afternoon, CND fans! It’s Jan Arnold, 
live in the CND Design Lab at #NYFW! I’m 
excited to start answering your questions, 
in the comments section below, starting 
NOW! #CNDatFashionWeek

Regram from @janarnoldcnd! Check 
out her fabulous heavy metal armored 
#NYFW nails!

Our NYFW activities are broadcast to 
you live via Instagram, Twitter, Facebook, 
Pinterest, and Periscope, while insider 
highlights and in-the-moment updates are 
right at your fi ngertips with our Fashion 
Week Digital Headquarters on the CND 
website. You won’t miss a thing!

 www.cnd.com

 www.facebook.com/cndworldfan

 www.twitter.com/cndworld

 www.instagram.com/cndworld

 www.pinterest.com/cndworld

 www.youtube.com/cndvideo

CONNECT WITH CND

Sponsored by

UP

Spring/Summer 2016 #NYFW starts today! 
Get prepared for all the #CND #naildesigns 
with the help of our #Fashion Week Digital 
HQ. Check out the link to our Spring trend 
predictions in our bio! #CNDatFashionWeek

Head to the 
#CNDFWDigitalHQ 
for a recap of the 
@openingceremony 
show! 

Our CND creations are hitting 
@TheBlondsNY runway in 1 hour! Tune 
in to the @CNDWorld Periscope to see 
the show LIVE!

Want to learn how to recreate this 
checkerboard #naildesign from the 
@Offi  cialLibertine runway last week? 
Click the link in our bio to watch the 
Runway to Realway video #tutorial! 
#CNDatFashionWeek 
#CNDforLibertine #NYFW

na2015-16BB_advertorial_CND.indd   3 11/12/15   5:38 PM
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Facebook Dos and Don’ts
DO spend some time making your page look good. Use good-
quality images, offer descriptions, and create at least fi e or six 
engaging posts (with photos and links) to get things started.

DO promote your Facebook presence (and all your other social 
media channels) by adding icons and links on your blog and/
or website. Some hosting platforms (like WordPress) have 
widgets to make this a somewhat easy process.

DO be careful who you include as Admin or Editor within your 
Page Roles. These are users besides you who can post, delete 
posts, send messages, ban people, and view Insights. 

DO engage with clients and fellow nail professionals on 
Facebook. Take some time, a few times a week, to like posts, 
respond to the comments you receive, share relevant posts 
from others on your timeline, and tag photos — if the people in 
your photos are on Facebook, you can tag the photo and it may 
appear on their Timeline.

DO schedule posts ahead of time. On Mondays, you can create 
two or three posts with photos or specials, and then schedule 
them to run throughout the week.

DON’T post blatant “Call me for an appointment NOW” over 
and over again. In fact, this should probably never be a post. 
Facebook is a social media tool, not a sales tool. Think of better 
ways to get people excited about a nail service you provide.

DON’T let negative comments or reviews get you down. Thank 
them for the feedback, or simply leave it alone. If it’s profane or 
a crazy rant, you can remove it.

DON’T neglect your page. Seeing tired posts from a year ago 
and empty photo albums makes people wonder whether it’s 
worthwhile to visit or “like” you … online OR off

Your Facebook Presence: 
Personal vs. Business
Chances are you already have your own personal Facebook 
account. It’s important to understand the difference 
between your core personal account and the business 
page you set up for your salon or nail services.

Personal Facebook accounts represent individual people 
and are designed to be purely non-commercial; just family 
and friends sharing life events, humorous anecdotes, and 
of course lots of photos with people they know. A Facebook 
page, on the other hand, is open to anyone who chooses 
to “Like” it and so can command a large, broad following 
without you having to accept a “Friend Request,” as on your 
personal account.

There are other handy business features on a Facebook 
Page as well:
>  Measurement tools: Facebook Insights lets you know

instantly how well a post is doing on your business page:
how many people it reached, how many impressions it
receives, and how it compares to other posts.

>  Boosted posts: You can boost posts that have a wider
appeal (like a special at your salon). Set a budget, choose 
the audience based on location, interests, etc., and
schedule your post at an optimum day and time.

>  Mobile-optimized: Facebook Pages are easy to read
and navigate on a mobile device. Plus, your need-to-
know info — hours of operation, address, and phone
number — is in plain sight.

>  Tabs: Use the tabs below your profile photo to organize
your photos and videos, and to provide additional
information about your salon (under “About”).

>  Call to Action: Create a link to your website, social media
page, or an enewsletter signup page on the right side of
your profile pho o.

Like us on Facebook: www.facebook.com/nailsmag.
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All the products, tools, and tips in the world mean nothing if 
you’re not completely comfortable using them. That’s why our 
customer service and relationships with nail techs are, truly, the 
most important things we do here at Young Nails. We nurture 
these relationships fully on social media and our website, at 
tradeshows, and in our many educational opportunities.

JOIN THE CONVERSATION! #YOUNGNAILS

Mani Monday: Caption Your Nails 
| Salon Fanatic

We are 32,500 strong and counting 
on Instagram. This is a great venue for 
providing glimpses into our dynamic 
technical demonstrations and nail art 
creations, especially at the shows.

 www.youngnails.com

 www.facebook.com/youngnailsinc

 www.facebook.com/captionpolish

 www.instagram.com/youngnailsinc 

 www.instagram.com/captionpolish 

 www.instagram.com/gmansalo

  www.youtube.com/user/youngnailsinc

CONNECT WITH YOUNG NAILS

Sponsored by

UP

Led by brothers 
Greg and Habib 
Salo, Young Nails 
is relentlessly 
focused on 
empowering 
individuals and 
advancing industry 
standards through 
our unique 
educational 
programs.

Pop art princesses with edge 
unite. This collection is for you. 
Regram @beautylaunchpad 
#captionpolish #nyfwnails 
#startstaring #nails2inspire

Video tutorials on our YouTube 
channel provide a taste of just 
how deeply we focus on improving 
technique and maximizing service 
time for nail artists.

na2015-16BB_advertorial_YN_1.indd   3 11/12/15   5:32 PM
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NEWSFEED: Click on 
the logo to see your 
salon’s newsfeed of pages 
followed by your salon.

NOTIFICATIONS: 
Shows everything 
your followers have 
posted, commented 
on, shared from, or 
"liked" on your page.

MESSAGES: 
Potential clients may 
ask you questions 
and send messages 
that show up here. 
Check it often.

BOOST: If you 
choose, you can 
pay to “boost” 
your website 
or an individual 
Facebook post (like a 
promotion) to more 
people in your area, 
but it's not necessary.

INSIGHTS: Shows a detailed account 
of your "page likes", and reach, with 
comparison over time.

ABOUT: Be sure to 
update your salon 
address, phone 
number, salon 
hours, and website.

VIDEOS: Upload 
videos of your nail art 
techniques or of fun 
client interactions, 
with their permission, 
of course.

REVIEWS: Your 
clients can rate your 
salon on Facebook.

VISITOR POSTS: 
Your followers can 
post photos, links, and 
questions on your page. 
Check it regularly to 
answer questions from 
your clients.

STATUS: Post your nail 
art, photos, videos, and 
links you think your 
Facebook fans would 
want to see.

OFFERS, EVENTS: 
Create special offers 
(like a percentage off 
services), promotions, 
events, and milestones.

Post photos of your 
nail art regularly.

When logged in as your 
salon, “like” local and 
neighboring businesses, 
nail companies, popular 
nail artists, and trade 
magazines to develop 
your online community. 
You can then share 
other’s posts with your 
clients and followers.

Click here to 
switch between 
your personal 
profile and our 
salon page.

Click here to see 
your profile

Search for salons 
and nail companies 
to follow.

PROFILE PHOTO: Use 
your salon logo or your 
storefront logo.

TIMELINE PHOTO: 
Find a nice photo of 
your salon to post here.

TIMELINE: Jump 
to previous 
posts by month 
and year.

UP NEXT: INSTAGRAM

Quarter Dinh, also known as “the Singing Manicurist” at 
Glamour Nails in Commerce Township, a suburb in Detroit, 
gets his clients up and singing with a built-in karaoke system, 
often posting photos of group parties and interacting with 
clients on Facebook.

Your views and reach will 
climb with more engagement, 
such as likes and comments.
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LeChat began with a vision and a core purpose: to help nail 
professionals succeed at providing the highest quality nail 
care service by supplying innovative, exceptional-quality 
products. We continue the support and conversation in 
places like Instagram, Pinterest, and Facebook.

JOIN THE CONVERSATION! #LECHAT

 www.lechatnails.com

 www.facebook.com/lechatnails

 www.instagram.com/lechatnails

 www.youtube.com/lechatartist

 www.twitter.com/lechatnails

 www.pinterest.com/lechatnails

CONNECT WITH LECHAT

Sponsored by

UP

LeChat holds many giveaways 
and promotions throughout 
the year. Be sure and like us on 
Facebook to fi nd out how you can 
participate and win great prizes.

Instagram is a “Perfect Match” 
for our vivid collection of Perfect 
Match gel-polish colors. We 
present real-life looks in our 
social media streams almost 
every day.

“Your imagination, our innovation.” This 
is what we believe and our Pinterest 
boards are a good place to let your 
imagination soar.

LeChat is at all of the major shows 
to answer tech’s questions and 
demonstrate new products. We’ll let 
you know where we are on Instagram!

Get to know us on our website and 
through what others have to say about 
us. Our Press page on lechatnails.com 
provides media sites with informative 
insights into what we do.

na2015-16BB_advertorial_lechat.indd   3 11/12/15   5:39 PM
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Owned by Facebook, Instagram is a free photo-sharing app that 
has over 400 million active users. Simply download the app onto 
your smartphone, take a picture, add a caption, and share it with 
your potential clients. Photos are posted to your public Instagram 
profile, and you can share the photos on your Facebook, Twitter, 
and Tumblr accounts. Once your picture is shared, others can 
“like” and comment.

In addition to uploading a photo, you can add hashtags in the 
comment section. Hashtags, using the “#” symbol before a word, 
categorize topics and help users find what they are interested in. 
It is good practice to use hashtags in your photos to help others 
find and follow you. If you click on any hashtag, results from all of 
Instagram will show photos using that hashtag, making it easy to 
instantly connect with anyone with similar interests. “Each photo 
posted has been related to our business somehow. The hashtags 
definitely help others get to our page,” says Mindy Le from Lexor Inc  
(@lexor_inc).

Combine general hashtags (#nailart) with more specific tags 
(#chevronnails). Encourage clients to take pictures of finished 
manicures, pedicures, or nail art, then tag your username 
and share the location on Instagram. Encourage users to 
invent hashtags specific to your services (#citruspedi), salon 
(#uniquenails), or area (#SFnails) to appear in more search 
results and help grow your brand.

You don’t have to only post photos of nails and nail art. Take 
photos of anything that helps users get to know you and what 
sets your salon apart: add-on services, a picture of a drink served 
at your salon, or new furnishings like pedicure chairs. Take 
pictures of neighboring shops or at local restaurants to promote 
your location. Post images that will make people want to be 
where you are.  

You can also use Instagram as your nail art portfolio. Put your 
Instagram link on business cards, website, and all other social 
media sites. Photos that feature nail art tend to get more "likes," 
which may help bring in new clients. “My clients are coming in and 
showing me pictures that I post and requesting those designs,” 
says Lorena Marquez, director of education at Entity. Instagram 
has thus become a flipbook for clients to view potential nail 
designs. Nail techs who are not salon owners can use Instagram 
to advertise their skills, available polishes, favorite products, or 
color combinations. And don’t forget about the quality of these 
images. “It is important to showcase quality work in a very clear 
photograph,” Marquez says.
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instagram 101
Creating an Instagram account and posting photos of your nail art with hashtags can expand your 
salon’s presence online and help you connect with current and potential clients.    BY KIMBERLY PHAM

INSTAGRAM ETIQUETTE:
>  If someone likes or follows you, make an effort to look

at his/her profile and po sibly return the favor.
>  Try to respond to comments. If a comment is spam,

 delete it quickly.
>  Tag your clients “@usernames” when posting photos

of their manicures.
>  Take quality photos and ask permission if you want to

share someone else’s photo (called “regramming”),
giving them proper credit. There are apps that will help
you regram others’ posts.

BASIC STEPS:
1.  Sign up with a username, either your salon name,

your city, or include something nail-related
(@nailartinlondon, @thepolishedpinky, @nailsbydanielle).

2.  Take photos. Add a description and hashtags.
3.  Connect with friends, find people to follow through

the search feature. Instagram can pull information
from your Facebook account, making it easy to follow
friends already on Instagram.

4.  Cross-share your photo posts with your other social
networks (Facebook, Twitter, etc).

5.  Comment on other users’ photos. To tag another user,
use the “@” symbol.

#nails
#nailart
#nailsalon
#nailsmagazine

#instanails
#notd
#nailart
#acrylic

#gelnails
#mani
#pedi

COMMON HASHTAGS TO USE:
>  Seasons and holidays (#fallnails, #valentinesdaynails 

#winternailart #winternails, #xmasnailart)
>  Colors (#rednails, #bluepolish)
>  Companies and products used (#polish, #gelpolish, 

#cnd, #opi, #gelish)
>  Your city, so locals can find ou (#chicagonails, 

#atlantanailart)
>   Nail trends (#negativespace, #colorblocknails, 

#frenchnailart, #stilettonails, #popculture) 
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Artistic Nail Design empowers the nail professional to create 
a new aesthetic, using world class, patented formulas and 
designs that speak to the passion and creativity of today’s nail 
technician.  Artistic is defined by self-expression, independence, 
and non-conformity.

JOIN THE CONVERSATION! #ARTISTICNAILDESIGN

Follow us on Twitter for the latest brand news and see 
what our educators are up to around the world. 

Like us on Facebook to 
see what it means to 
be Artistic Proud. Our 
Facebook page allows 
fans to share their 
creativity, get sneak 
peeks of upcoming 
collections, and even 
get “nailspiration”. 

Get inspired by 
our Instagram 
page. Follow us 
for trendy nail art 
designs, teasers 
of new products, 
and more!

 www.artisticnaildesign.com 

 www.twitter.com/artistic_nail 

 www.instagram.com/artisticnaildesign 

 www.youtube.com/user/artisticnail 

 www.facebook.com/artisticnaildesign 

CONNECT WITH ARTISTIC NAIL DESIGN

Sponsored by

UP

Explore our YouTube channel for world champion tips and 
techniques. Watch how-to demonstrations for applying Colour 
Gloss Soak Off  Gel Nail Colour, Rock Hard L&P and Rock Hard 
LED Gel. Don’t forget to check out our behind-the-scenes 
videos from our photo shoots. 

na2015-16BB_advertorial_artistic.indd   3 11/12/15   7:53 AM
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EXPLORE: 

To find images to “like” and people to follow, you can view trending tags 
and places, search hashtags, topics, or view the popular images. You can 
even follow along with favorite celebrities, companies, and possible clients.

>  Follow people in your city (like #LA or #LosAngeles) and start following
users near you. 

>   Search common hashtags (view sidebar) to follow those who share your
interests.

HOME BUTTON: 

Similar to the Facebook news feed, this is a stream of all photos 
posted by the people you follow. 

>  Like a photo with the “like button” or by double clicking on
the photo.

>  Comment on photos or share the photos on Twitter.

>  Share, edit, or delete photo.

>  Click on hashtags, marked with the symbol “#” to see more
photos from all over instagram that have the same tags.

YOUR PROFILE: 

This is where you will see all of your photos and photos you are tagged in.

>  Edit your profile o include your salon address, website, and specialties.

>  Overall settings to log out and find othe s to follow.

@thenailboss, Phuong Luu, has over 229K followers 
thanks to his amazing nail art and clean, sharp 
photos he took with his phone. He also coined 
a unique hashtag, #notpolish to describe his 
signature cut away acrylic nail art designs.
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Our online efforts are geared towards nurturing an 
informed nail professional and salon owner. As an 
industry leader, we are constantly improving and 
expanding our product line. We rely on e-newsletters, 
Facebook announcements, and our news blog to 
communicate these changes. We encourage you to 
contact us with your suggestions and comments. 

JOIN THE CONVERSATION! #CONTINUUM

 www.mycontinuumpedicure.com

 www.facebook.com/continuum-footspas

 www.twitter.com/continuumpedi

 www.youtube.com/user/continuumfootspas

CONNECT WITH CONTINUUM

Sponsored by

UP

We spend a lot of time 
testing and re-testing our 
products. That’s why we 
love videos. Our unique 
features and benefi ts 
can’t be demonstrated 
any better than through 
our mini videos, both on 
continuumpedicure.com/
videos and on YouTube.

Our latest press release via #SpaTrends
The new Bravo pedicure spa by 
Continuum Pedicure Spas is the ultimate 
combination of style, luxury and 
dependability.

Follow us on Twitter to catch fun tradeshow updates, see our pedicure 
spas in salon settings, keep up with industry news, and more!

Sign up for our E-Newsletter! Receive 
updates on new products, trade 
show information, announcements, 
contests, and more. 

na2015-16BB_advertorial_Continuum.indd   3 11/6/15   12:08 PM
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SHARE PHOTOS

Followers: Most often you will share posts with all your followers.

Direct sharing: You can also send photos directly to another user. We don’t 
suggest using this for nail art photos you want everyone to see. 

Add to photo map: Select this to share the location of your photos. Your 
location will be seen by anyone who sees your photo. Use it every time 
when posting a photo from your salon.

Location: There’s a built-in Foursquare feature with a picture to show 
where you are. When clients check-in at your salon, your salon’s name will 
appear above their photo.

Connected accounts: Click on any of your other social media accounts 
(Facebook, Twitter) to automatically share there as well. (You will need to 
connect them to Instagram fi st.)

Hit Share to send your photo out to the world!

PHOTO/EDIT: 

Taking a photo directly in Instagram will 
automatically be a square; or choose a photo from 
your photo library. Make sure you allow Instagram 
to access your photos. You can scale and crop any 
image to be a square.

>  Filters: There are 24 photo fil ers to choose from 
to change the color and appearance of your
photo. Explore your fil ers, but choose fil ers
that make your nail designs pop.

>  Lux: Tap this button to make your photos more
vibrant and bring out the details.

>  Tools: Manually edit your images using
Instagram’s built in photo editor.

ACTIVITY BUTTON

>  “Following” shows the activity of people you follow,
such as liking a photo or following others.

> “ You” shows users who like your photos, your new
followers, mentions, and comments.

UP NEXT: TWITTER

VIDEO: Click the video 
button to create up to 15 
seconds of video footage. 
Hold down the red button 
to record, lift fin er to stop 
recording, then hit “Next”

Follow us at www.instagram.com/nailsmagazine
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ProHesion, launched in 2014 by Hand and Nail Harmony, is the 
next generation of liquid and powder. The digital space is our ideal 
conduit for educating and inspiring the modern nail professional 
who is ready for this game-changer. ProHesion’s Cross Link 
Technology offers durability, strength, and perfection in each 
application to achieve award-winning nails in the salon and during 
prestigious competitions.

JOIN THE CONVERSATION! #PROHESION

Our Twitter page provides 
fans with product techniques, 
gorgeous nail art and acrylic 
designs, inspirational quotes, 
magazine features, and 
brand news. We also retweet 
amazing nail art designs 
created by our fans and 
educators around the world. 

  www.prohesion.com

  www.facebook.com/prohesion 

 www.twitter.com/prohesion 

 www.instagram.com/prohesion

CONNECT WITH PROHESION

Sponsored by

UP

Follow our Instagram feed to get inspired by our products. Our Instagram posts 
show all the great nail art capabilities using ProHesion acrylic products, which 
come in six diff erent shades for the perfect pink-and-whites every time. 

Our Facebook page provides fans 
a showcase for their favorite nails, 
competition results, educator 
trainings, contests, and product 
techniques. We also share product 
features, perfect #ManiMonday 
nails, educator nail art designs, and 
inspirational quotes.

na2015-16BB_advertorial_prohesion.indd   3 11/12/15   5:40 PM
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Twitter (www.twitter.com) is a social networking and 
microblogging service/website helping you create and share 
ideas and bursts of information instantly. Twitter’s purpose 
is to be short, simple, and to the point with your words and  
share information that is “in the moment.” It’s important to 
keep it short since each “tweet,” or written post, can only be 
140 characters/letters maximum. In your salon, Twitter can 
be used to attract new clients and keep clients up to date with 
special promotions and last-minute open appointments.

Tony Dinh (@NailzGuy) from Lover Nails and Spa in Gilbert, 
Ariz., has been doing nails for 17 years and loves his interaction 
with clients. “Clients become like family and share their life 
stories with you. I have wondered how I can share these 
wonderful stories so I joined Twitter and Instagram,” says Dinh, 
who regularly posts photos of his nail art and life’s quips. 

Many nail techs, educators, and salon owners use Twitter 
for networking as well. Even if your current clients don’t use 
Twitter all that much, your potential clients are. Additionally, 
Twitter is great for stretching your reach well beyond the 
local neighborhood; it brings you useful information and 
relationships with people all over the world that would not 
be possible otherwise. To start, create a username and 
password. Your username can either reflect your salon  
(@BluWaterDaySpa) or yourself as a nail artist (@NailsBy_
Shosh), then start posting, or “tweeting” away.

>  First things fi st, decide whether you want a public or
private account. With a private account, people can see
you have a Twitter page, but your tweets are protected.
You can lock your personal Twitter profile if you wish, but
it’s best to have a public account for your salon.

>  Update your profile information by clicking on your profil
thumbnail in the top right corner of your screen and click
“settings.” Add your salon name, location, website, phone,
and a bio listing your salon’s specialties.

>  Change your header and profile photos on your main profil  
page by clicking “Edit profile:”  1) Your square profile photo
can either be your salon’s logo or of a close-up of your best
nail art; 2) Your header photo can be an image of your nail
salon, pedicure chairs, nail products, or of your best nail art.

1. Informative

2. Announcement

3. Promotional

4. Engaging questions/Twitter polls

5. Thoughts

6.  Retweet posts from other Twitter accounts, magazines
(@nailsmag), nail companies, celebrities, and your customers.

7. Cross promote with neighboring businesses.

The information you tweet about can be one of several types. You 
should tweet at least once a day. Use a combination of these kinds 
of tweets to keep your followers engaged.

TWEETING

twitter 101
Use Twitter to share short bursts of information 
about your nail services, to cross-promote 
with neighboring businesses, and to build 
relationships with your current and potential 
customers, keeping you “in the moment.”    
BY KIMBERLY PHAM
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You can find us online, sharing the latest and greatest trends on 
social media. Nails and beauty are so visual, we think Pinterest 
and Instagram are the best places to offer tips and inspiration, as 
well as to connect with our NSI fans. 

JOIN THE CONVERSATION! #NSI

Learn all about NSI products and fi ll your 
cart with everything you need. It’s as simple 
as registering at nsinails.com, where you 
can also fi nd demo videos, downloadable 
SDS, e-books, and technical tips. 

When you visit nsinails.com you have the option to join our email list! We are 
always sending out the latest news and even special off ers that are only available 
to our online subscribers. 

For an informative visual experience, 
watch NSI Educators demonstrate 
their techniques on our YouTube 
channel. See fi rst-hand how to use 
our products to create the nails of 
your dreams. 

 www.nsinails.com

 www.pinterest.com/nsinails

 www.youtube.com/user/nsinailsvideos

 www.twitter.com/nsinails

 www.facebook.com/nsinails.usa

 www.instagram.com/nsinails

CONNECT WITH NSI

Sponsored by

UP

With popular themes 
like #ManiMonday and 
#TechTipTuesday, you 
will always fi nd something 
new and interesting on our 
social media feeds.

Our blog is constantly updated with 
news, events, techniques, and trends 
from NSI distributors around the world. 

na2015-16BB_advertorial_NSI.indd   3 11/12/15   5:30 PM
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Hashtags
A well-constructed tweet will have 
good information, a link to an article 
or to your website/social media 
sites, and hashtags of keywords of 
the tweet. 

Hashtags are shown by the “#” 
symbol that is seen before a keyword 
or phrase (with no spaces) to make 
your posts more discoverable. When 
you search for a hashtag, Twitter will 
show the tweets from everyone who 
used that specific hashtag, sorted 
by the most recent post. If your 
tweet includes a hashtag, anyone 
searching that specific hashtag can 
find our tweet.

You want to use one or two 
hashtags in every tweet to reach 
potential followers through 
searches. The broader the hashtag 
(#nails #nailart) the more people 
can potentially see your post.

You can also create very specifi  
hashtags to make it easier to search 
for posts directly related to you. NAILS 
Magazine created the #NAILSNTNA 
hashtag to post updates on its NAILS 
Next Top Nail Artist contest. A quick 
search of the hashtag on both Twitter 
and Instagram will show all of the 
tweets and posts directly related to 
the contest. 

Let users know you enjoy their tweets 
by “liking” their posts.

Hover over any username 
to see a pop-up window 
of that person’s profile  

You can click on their 
username to visit their 

page, view their tweets, 
and follow them yourself.

Retweets
A “retweet” is when someone wants 
to pass along another user’s tweet 
to their own followers. One of your 
goals should be to post something 
interesting enough to get your 
followers to “retweet” you. You can 
retweet someone by clicking on the 
“retweet” button below each tweet.

You can also add your own 140-
word response or commentary when 
you retweet someone by adding a 
comment. This turns the retweet into 
a “quote tweet.”

PROFILE: Click here to view 
your public profile

COMPOSE NEW TWEET: 
You have 140 characters to 
express yourself!

All URL links will 
automatically be shortened 
to take 22 characters from 
your 140.

TWITTER HOME

See how many tweets you’ve 
posted, how many people you 
are following, and how many 
followers you have. Try to follow 
back those who follow you. 
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We believe beauty professionals and distributors worldwide 
should be in business for themselves but not by themselves; that’s 
why connecting online with you is so important. Entity Beauty 
empowers users with high-quality products, technology, tools, 
training, and ideas. We build innovation into all of our products to 
raise the bar of the industry. 

JOIN THE CONVERSATION! #ENTITY

 www.entitybeauty.com

 www.facebook.com/entitybeauty

 www.twitter.com/entitybeauty

 www.instagram.com/entitybeauty

 www.pinterest.com/entitybeauty

 www.youtube.com/entitybeauty

CONNECT WITH ENTITY BEAUTY

Sponsored by

UP

Entity One Color Couture 
combines the long-lasting, 
high-gloss durability of gel 
with the ease and versatility 
of enamel. No smudging, no 
chipping, and no dry time.  It’s 
everything you love about 
color, only better.

Our exceptional acrylic sculpting 
system has won NAILS and NailPro 
Magazines Reader’s Choice and 
ABBIES industry awards. Our website 
reveals how Entity Beauty built a 
name in the industry by providing 
exclusive formulas that capitalize 
on the latest technology, innovative 
science, and more than 30 combined 
years of championship expertise. 

“From the Desk of Lorena” is a weekly 
segment on Entity Beauty Facebook 
and Youtube pages, providing technical 
application tips, step-by-step’s and 
how-to’s with new products.

Facebook is a great way to stay 
connected to anything Entity Beauty; 
look for videos, education events, and 
news from the tradeshows.

The best way 
to show off  the 

exceptional skills 
of our educators is 
through Instagram. 

Follow us to get 
their technique and 

design ideas using 
Entity products.

na2015-16BB_advertorial_entity.indd   3 11/12/15   5:29 PM
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Mentions
To “mention” someone in a post, type in their  
@username. Don’t forget the “@” sign. 
Mentioning someone will show up on both 
your Twitter timeline and on the timeline of 
those you mentioned.
>  Typing the @username at the beginning

of your tweet is considered a @reply. This
tweet, or @reply, will only show up on the
page of users who follow you both. (These
tweets still show up on your public profile.

>  If you want to make sure your tweets are
seen by all of your followers, make sure
your tweet does not begin with the “@.”
Reword your tweet or place a period in front
of usernames  in order to be seen on your
followers’ timelines.

Messages
A Direct Message (DM) is a private message 
between you and another user. To send 
messages, you must follow each other. 
>  Warning: There can be a lot of automated

spam messages within the Direct
Messages. Don’t click on suspicious links
or links that ask if you are in the photo.

>  Respond to real messages and let your
followers know you’re attentive.

New Features
Videos: You can record, import, or upload 
videos through the various Twitter 
smartphone apps. View them in your “Photos 
& Videos” tab on your profile pa e.

Photos: You can also tweet photos and tag 
users in your photos. 

Twitter Hearts have replaced the “Favorites” 
stars, allowing you to “like” everyone’s tweets 
to your heart’s content. 

Polls: Create your own two-choice polls in 
the “compose” box. It will show up in your 
followers’ Twitter feed and allow public 
voting for 24 hours.

Follow us at www.twitter.com/nailsmag

PINNED TWEET: 
Pin one of your 
Tweets to the top 
of your page, so 
it’s easy for users 
to see it. TRENDS: are popular phrases 

and hashtags on Twitter the 
minute you see it. Click “change” 
to change the location to see 
what’s trending in different areas.  

LISTS: Group those 
you follow into 
lists, (“clients,” “nail 
companies,” or 
“family”) to curate 
your Twitter feed.

MENTIONS: shows only 
posts that have mentioned 
your @username.

NOTIFICATIONS: shows 
interactions with those who 
retweet, reply, mention, or 
like a tweet of yours.

NOTIFICATIONS

ME View your public profile y clicking on your username. Now you can tweet away!

BEST TWEETS: are 
your tweets that have 
more engagement 
(retweets, replies) 
and will appear larger 
than other posts.

UP NEXT: PINTEREST
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Being active online and in social media has helped us inform 
and educate nail professionals about our clean, hygienic, and 
disposable products in very innovative ways.

JOIN THE CONVERSATION! #VOESH

On Instagram we have fun showing off  the many beauty 
benefi ts of collagen gloves and we also show the love by 
“liking” our fans’ posts too. Come join us!

Be sure and visit our fresh, modern, and easy-to-navigate website, 
which highlights our commitment to the spa experience. We believe 
that everyone deserves a great spa treatment for a happier and 
healthier body, and voesh.com shows you how to deliver it.

Don’t know how to use our products? You’ll see and learn 
everything you need to know with our YouTube product tutorials. 

 www.voesh.com 

 www.facebook.com/voeshny 

 www.instagram.com/voeshny

 www.youtube.com/voeshny 

 www.twitter.com/voesh1

CONNECT WITH VOESH

Sponsored by

UP

Our customers love how we give them new ideas for 
using our products on Facebook. Recently we showed 
them how to off er a warm pedicure by leaving Pedi in a 
Box in the hot towel cabinet for fi ve minutes.

na2015-16BB_advertorial_voesh.indd   3 11/4/15   7:53 AM
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If you’re looking for a place to organize all of your nail art ideas and completed designs, store them 
online by creating a Pinterest account. This virtual pin board allows you to curate, share, and search 
for inspiration.    BY BETH LIVESAY

Pinterest 101

Be forewarned, Pinterest (www.pinterest.com) can become another social media addiction. Users can spend 
hours pinning images, recipes, tutorials, quotes, and more to the boards they build. As fun as Pinterest is for 
personal use, there are several practical applications as well. 

A Pinteresting Profile
Begin by signing up for a free profile. You can create a whole new login 
or use Facebook or Twitter to connect. If you already have a Pinterest 
account, make sure and set aside a board for nails only. If you are a salon 
owner, consider setting up a business account (separate from your 
personal account) and link to your salon’s Twitter and/or Facebook to 
keep social media streamlined. The profile text at the top of your page 
should contain your website, Twitter and/or Facebook account, location, 
and a bit of information about you, such as how to book an appointment. 
Remember, Pinterest isn’t just an organizational tool, it’s a social network 
that can be accessed by anyone, including potential clients.

Build Your Boards
The fun part comes when you get to begin building 
your boards. Instead of having a broad topic like 
“Nail Art” consider making specific boards that will 
draw a lot of different eyes. Think about how your 
service menu is broken down, then make boards 
to illustrate your wide range of offerings such as 
“Acrylic Nails” or “Pedicure Art.” Make a board for 
your nail wish list, where you store designs that you 
can pull up later to execute on clients. 

Create as many boards as you would like. Fill 
out the description and place it in a category for 
optimal viewing. 

http://www.pinterest.com
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Akzéntz understands the value of creating the highest quality 
professional nail products on the market. This year, we were 
a proud sponsor of NAILS Next Top Nail Artist and our online 
support for and from the competition spread the word about our 
gel art product, Gel Play in really exciting ways! We ensure that 
every customer has access to the resources she or he needs, 
both online and in person, to be a successful nail technician.

JOIN THE CONVERSATION! #AKZENTZ

Engage with us through social media like Facebook, Instagram, and YouTube 
for the latest Akzéntz news on events, products, and nail trends.

A supportive network of professional Akzéntz Certifi ed Educators 
(ACE) are available to help you increase your knowledge, skills, and 
profi tability. Find an Akzéntz educator near you on our website, 
www.akzentz.com/education.

Post pictures of your nail designs using our monthly 
hashtag themes for a chance to win Akzéntz prize 
packs or simply browse through past keywords for a 
growing library of inspirational ideas.

 www.akzentz.com

 www.facebook.com/akzentznails

 www.instagram.com/akzentz

 www.pinterest.com/akzentz

 www.twitter.com/akzentz

 www.youtube.com/akzentz

CONNECT WITH AKZÉNTZ

Sponsored by

UP

Akzéntz Professional is an innovative worldwide 
leader manufacturing directly from Canada, and 
available in over 30 countries around the globe.

na2015-16BB_advertorial_akzentz.indd   3 11/11/15   2:24 PM
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Follow Along
When deciding who to follow, Pinterest 
can be a virtual free-for-all. Encourage 
clients to follow your account or at least 
your nail boards so that they can repin their 
sets after you post them. Urge new clients 
to follow you on Pinterest so that they can 
get an idea of the sets you produce and 
how much they cost. 

Since Pinterest is as much about 
inspiration as it is about purchase power, 
seek out accounts from your favorite 
tastemakers. Consider following celebrities, 
designers, magazines, or manufacturers. 
Sometimes non-nail accounts like those 
for major department stores, crafters, 
culinary artists or décor blogs can yield 
unexpected nail art inspiration. Remember, 
you don’t have to follow a fellow pinner’s 
entire profile. You can pick and choose 
which boards to follow by clicking on them 
individually. To follow the entire account, 
click “Follow” in the top right corner. 

Begin pinning by looking for the 
Pin It button available on virtually 
every website. You should also 
install a Pin It button to your 
toolbar so that when you’re 
on your desktop you can pin 
away with one click. Download 
the Pinterest app to your 
smartphone and upload pins on 
the go. Integrate Pinterest into 
your social media routine by 
remembering to upload photos 
to the appropriate board from 
your phone immediately after 
posting to other networks. Just 
remember to label or caption 
your pins with your salon name 
or website and price for that 
particular set. This way, potential 
clients will know how to find you, 
should your nails get repinned 
throughout social media.

Look for the Pin It button next to 
articles or photos. 

Community boards are another fun 
aspect of Pinterest. Make a board and 
invite others to pin to it to share ideas 
directly. Consider inviting clients to join 
your nail art ideas board so that they 
can add designs they have their eye 
on. Invite employees to pin to a salon 
décor board so that everyone can swap 
ideas. Planning an event in your salon? 
A community board is the perfect 
place to invite all your contributors for a 
successful collaboration. While Pinterest 
accounts on the whole can’t be set to 
private (like Twitter and Instagram), 
you can set up private boards. Use these 
when planning top-secret events or 
brainstorming for gifts.  

Pin on your smartphone by selecting a photo 
then clicking on the upload button in the bottom 
left corner.

The padlock signifies a secret board. 
These are located below your public 
boards on your profile.
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We measure our success by yours and strive to be a robust, yet 
flexible, software solution created for every size salon. We want 
to handle all the hard work and give you more time with your 
clients and your craft. Because our entire salon management 
system is built around the online space, we understand how to 
deliver information and resources to you, wherever you are.

JOIN THE CONVERSATION! #SALONIRIS

 www.saloniris.com

 www.facebook.com/saloniris

 www.twitter.com/saloniris

 www.pinterest.com/saloniris

  www.youtube.com/channel/
UCwuiU2WsuNwPccsRqpneDkA 

CONNECT WITH SALON IRIS

Sponsored by

UP

When we have system updates, you’ll 
know about it. Follow us on Twitter for 
announcements, user tips, and insights 
into running a better salon.

We are the true salon management 
system for the digital age — simplicity 
and deep functionality working 
together, with even some fun thrown in.

The journey begins on our 
website, which provides 
clear descriptions of the 
product’s features and 
benefi ts. 

Our support team is behind you every 
step of the way. We have video tutorials 
on our website and on YouTube that 
cover a wide variety of topics.

Over 40,000 salons and spas trust 
Salon Iris to grow their business; about 
10,000 of them follow us on Facebook 
to fi nd out about our new dashboard, 
templates, and other add-on features.

Sponsored by

na2015-16BB_advertorial_saloniris.indd   3 11/12/15   5:29 PM
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>  Get specific with your boards. For example, instead of 
just having a board for “Holiday Nail Art,” make one
that’s purely Halloween-focused if demand is high
that time of the year.

>  Share the love and repin other people’s nail photos.
Just remember to credit them properly if possible.

>  Answer comments on pins professionally, in a timely
manner.

>  Liking a pin is a way to bookmark something without 
adding it to one of your boards, so take advantage of 
this option.

>  When accepted to a community board, make sure
and follow the rules listed at the top by the moderator.
Failing to comply by pinning irrelevant images can
result in being removed from the board. 

>  Pinterest offers free PDFs on best practices, analytics, and
how to make great pins. Download them at https://business.
pinterest.com/en/pinterest-guides.

>  Tailor your pins to the things your audience cares about. For
example, if clients commonly ask what colors match their skin 
tone, make a board for fair skin, olive skin, dark skin, etc. and pin 
appropriate polish swatches to each.

>  Be authentic. Show your brand’s values, personality, and taste.

>  Pinterest has videos you can watch that cover topics such as
creating your first board, the art of the pin, and more. View
these videos at https://business.pinterest.com/en/videos.

>  If you want to join community boards that are nail-focused,
send a link to your Pinterest profile to beth.livesay@bobit.com.  
NAILS will be happy to invite you to our community boards that 
range from nail art to salon design on a budget.

>  See a tutorial on Nail Art Gallery (www.nailartgallery.
nailsmag.com) that you want to save? Pin entire tutorials by
clicking on the Pin It button on the left. 

>  When you pin something from another user, Pinterest will
suggest another board to follow that also has that pin. By
following these suggested boards you can interact with more
users who share common interests. So go ahead and hit that
follow button. 

Winning at Pinning

Boards that have the 
people icons in the top 
right corner are known 
as community boards. 

Housekeeping
Pinterest isn’t like other social media platforms in that it 
doesn’t require constant updating and checking. While 
you can search trending topics in the search box, you 
needn’t rely as heavily on trending hashtags. Instead, 
consider making a board for a trending topic, but only 
if you know you can keep it populated. Otherwise, you 
can get away with setting aside a small chunk of time 
every so often to update cover photos for boards, view 
new followers, and check for messages or invites. 

NAILS’ Throwback Thursday board was made to 
capture the trendiness of #TBT posts.

HERE’S SOME TIPS TO HELP YOU REACH 
PINTEREST PERFECTION.

UP NEXT: YELP 101

Follow us at www.pinterest.com/nailsmagazine

https://business.pinterest.com/en/pinterest-guides
https://business.pinterest.com/en/pinterest-guides
https://business.pinterest.com/en/videos
mailto:beth.livesay@bobit.com
http://www.nailartgallery.nailsmag.com
http://www.nailartgallery.nailsmag.com
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With a strong and growing international presence, Bio 
Sculpture Gel is dedicated to its online community. We 
have many resources in social media and on our website 
showing how to master our non-damaging, soakable, 
natural nail gel system. The online space is also the place to 
hear about (and see!) our 180+ vivid gel colors.

JOIN THE CONVERSATION! #BIOSCULPTUREGEL

 www.biosculpturegel.com

 www.facebook.com/biosculptureusa

 www.twitter.com/biosculptureusa

 www.instagram.com/biosculptureusa

 www.pinterest.com/biosculptureusa

 www.youtube.com/user/biosculptureusa

CONNECT WITH BIO SCULPTURE

Sponsored by

UP

Want to be fi rst to 
see our new color 
introductions? 
Follow us on 
Instagram!

Come to our website for a host of information about our products and techniques, 
which you can use for the benefi t of your clients. Our product is 5 Star Safety Rated, 
5 Free, and 100% vegan, helping to restore damaged nails over time.

Love the blue and red contrast! Hands 
up if you’re a fan!

Facebook is our go-to social media 
site for announcements, new color 
collections, and for crowd-sourcing 
innovative nail designs. We always 
invite comments and conversation.

na2015-16BB_advertorial_biosculpture.indd   3 11/12/15   5:28 PM
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As social media evolves, your relationship with 
clients becomes more interactive from all over 
the web. Managing your salon’s online presence 
is a key component of the marketing plan. And 
when used effectively, online r ating s ites like 
Yelp, Yahoo, Citysearch, and Angie’s List can 
leave a virtual bread crumb trail to your business. 
If you choose just one, choose Yelp; it’s the one 
that salons should be monitoring.

Yelp is a business listing and review site that 
helps users find local businesses in all fields,
from auto repair to restaurants. Founded in 
2004, Yelp has more than 142 million unique 
monthly visitors with over 77 million reviews of 
local businesses. Chances are you already have a 
listing on Yelp (www.yelp.com). Choosing not to 
actively participate won’t keep your salon off the 
website either. Yelp users are your current and 
potential clients who can rate a business from 
one to fi e stars, post photos of your business, 
review what they liked and what they didn’t like 
about your salon, and read other users’ reviews.

Before you claim or register your salon, try 
using Yelp yourself by searching for new local 
restaurants, reading the reviews of your favorite 
businesses, and trying to write some reviews. 
Understand how users are using Yelp and build 
your page to maximize your views and your 
standing in search results.
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Yelp 101
Attention, salon owners: You have more control of your online reputation than you might think. 

Up the interaction on consumer review sites, such as Yelp, to get the most out of social networking.   
BY ERIN SNYDER DIXON AND KIMBERLY PHAM

Getting Started
1.  Check if your salon is already listed by typing in your salon name and your

city and state.

2.  If you are already listed, click on “claim your business,” create your account,
and get verified with an automated phone call. Then, update your listing with 
a photo and all of your necessary basic information: correct salon name,
address, phone number, salon hours, website, the services you offer, service 
prices, and links to all of your social media accounts (Facebook, Instagram,
Twitter, etc). It is important to list as much as possible to show up in Yelp’s
search results, where all of your potential clients are waiting to find ou.

3.  If your business isn’t listed, register it by visiting http://biz.yelp.com and click
“Create your free account now.” Fill out the form, verify your e-mail address
using the link they send you, and upload a photo of your salon and the basic
information listed in #2. The more information Yelp has, the better it can link
you to potential clients.

4.  Visit the Yelp support center (https://biz.yelp.com/support) and read
the resources, and take a tour of the Yelp site. You can find the links at the
bottom of the homepage. Read it now, before you start reading the reviews
of your salon.

5.  Understand the algorithm that sorts reviews: Yelp’s algorithm was formed to 
cut down on fake accounts that boost ratings inaccurately, and fake accounts 
do get caught. First, active members using their real name are more likely
to be honest, so their reviews weigh more. Second, there is less weight
on reviews by users who only give one review. The system isn’t perfect —
legitimate positive reviews can be hidden by the fil er — but the system can 
hide that one inaccurate review by a mystery client, so it evens out in the
end. Yelp improves when more honest people participate.

Print out an 
image like this 
and post it in your 
salon to show 
clients you are 
active on Yelp. 
(Do not alter 
the image to 
imply that Yelp 
endorses you.)

>>>
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Tweezerman International is the brand beauty addicts associate 
worldwide with flawless brows and professional, premium-
quality manicure, pedicure, and facial beauty tools. The choice of 
celebrities, makeup artists, and professionals for over 35 years, 
Tweezerman makes beauty essentials you can’t live without. Our 
Lifetime Guarantee and Free Sharpening Program is a large part 
of our online presence. Customers can sign up on our Sharpening 
Form and receive tracking emails throughout the process.

JOIN THE CONVERSATION! #TWEEZERMAN

 www.tweezerman.com

 www.facebook.com/tweezermanusa

 www.twitter.com/tweezerman 

 www.instagram.com/tweezerman

 www.pinterest.com/tweezerman

  www.youtube.com/tweezermanny

CONNECT WITH TWEEZERMAN

Sponsored by

UP

Our favorite #Tweezerman Instagram photos are carefully 
curated to appear on our homepage.  Customers can click on 
each image and shop the items in the photo.

It’s hard to miss our Weekly 
Beauty Bonus event — we 
talk about it all over the place, 
including Twitter and Facebook. 
Every week someone wins a 
Tweezerman beauty product, 
and learns more about what our 
products can do.

Facebook is our largest 
social media platform 
and we love interacting 
with our 119,000 fans! We 
share valuable beauty tool 
content, quizzes, beauty 
quotes, exciting new 
products, video tutorials, 
and much more.

Spring time = getting 
our toes back 

into sandal shape 
#TMTotherescue 

#Toesday #feet 
#pediready

Twitter is a social platform where we can respond quickly to 
customers’ questions and needs.  We also do a weekly giveaway 
that’s a big hit with our followers! 

Instagram is such a fun place 
for us to connect and engage 
with our fans. Behind-the-
scenes photos, brow humor, and 
National Donut Day are just a 
few of the things we post about! 

na2015-16BB_advertorial_tweezerman.indd   3 11/12/15   5:27 PM
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Promoting Your Yelp Page
Nail tech and salon owner Tom Huynh of Fargo, N.D., says, “The 
problem with review sites is that if someone isn’t totally happy with 
any aspect of the service, which for us comes down to price, they are 
quick to post negative and often inaccurate reviews. However, we 
do have thousands of happy clients per month and I am thinking of 
creating a promotion for clients to review us.” 

Although Remmers advises against asking clients directly to 
review your salon, you can post signs in your salon that says “Find 
us on Yelp” to remind your clients to “check-in” and that you are 
active on the site. Hopefully, reviews will follow. Visit Yelp’s Flickr 
site (www.flick .com/photos/yelp) to download and print signs and 
table cards for your salon.

WHY LISTING YOUR SALON 
INFORMATION IS IMPORTANT: 

Let’s say a future client decides she will treat herself 
to a manicure. She goes to Yelp and searches using 
the “open now” option and “$$.” (that’s two dollar 
signs for affordability.) Your salon has no hours or 
fees listed so she never even sees you in the search. 
Sad, because she could have really used your 
services. Let your  customers know where to find you 
in social media. 

Responding to Reviews
Thanks to online review sites, word-of-mouth about 
nail salons now reaches millions of people online in 
a matter of seconds. “If you’re diligent in monitoring 
and responding diplomatically to your reviews, 
you will reap the benefits ” say Morgan Remmers, 
manager of local business outreach at Yelp.

In your Yelp Business Account, you can either 
respond to comments privately or publicly. Sending 
a private message is like sending someone a 
personal email and goes directly to the reviewer. A 
public comment, on the other hand, shows directly 
below someone’s review for the public to see and it 
can be your best PR tool. A good use of the public 
commenting tool is to state your business’s policy or 
to clarify any inaccuracies.

Thank those writing positive reviews with a private 
message to simply let them know you care.

In responding to a negative review, think very 
carefully about what to write. Respond carefully 
and diplomatically, but state your policy where 
appropriate. Sometimes customers will update their 
review after being approached by a business owner 
who uses Yelp’s messaging tools properly (by offering 
to correct a problem), but you can’t always count on 
it. If nothing else, you can simply thank the reviewer 
for her feedback.

With that said, sometimes it’s best not to respond 
to certain comments. Anything you say on your Yelp 
page will be taken either positively or negatively, 
and you want potential clients to have a positive 
impression about your salon.

Don’t focus or obsess over any single review. Keep in 
mind that potential clients are looking at the big picture 
about your salon, and not the negative comments in 
between.

Offering Deals, 
Gift Certificates, and Advertising
Once you’re comfortable using Yelp, you can offer special deals or gift 
certifica es on your Yelp page. You offer a limited Deal and a Yelp user 
can purchase a voucher for that Deal, where you can set the number 
of vouchers available. It doesn’t cost you to create a Deal, but Yelp will 
collect 30% from the Deals you post. For example, Polished Nail Lounge 
can offer a $40 Deal voucher for $30. Yelp keeps 30% and you make 
$21. It’s a great deal for anyone who sees it and more importantly, this 
entices new clients to try out your salon.

You can also sell gift certifica es that customers can redeem for your 
full-price services. Yelp receives 10% for every gift certifica e purchased.

You can also increase your visibility by advertising. An ad aims to 
increase a salon’s exposure on local Yelp searches. If you choose, you 
could also pay to enhance your profile with a photo slideshow or pay 
to produce a video on your site. Ads, however, cannot change negative 
reviews on your page. Ads range from $300 to $2,200 a month 
depending on how visible you want to be to potential clients.

>>>
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Lexor provides the industry with technologically advanced, high-
quality pedi-spas. Along with cutting-edge design, our products 
and 24/7 service helps salons run more efficiently. We use social 
media to further strengthen our customer support so that salon 
owners can concentrate on running their businesses.

JOIN THE CONVERSATION! #LEXOR

Our Facebook feed is dynamic and 
responsive to some of our best products. 
When we launched the very mod, and 
modular, Envision Bench line, it went up 
on our banner. A special description is 
attached when a fan clicks on it.

It’s not always about us, but what is also 
cool and innovative in the world around us. 
Instagram is our place for celebrating great 
fabrics, colors, textures, and design.

We want to make it easy for nail professionals to see the highlights of our products. They 
can experience the Aurora bowl, with its cool color-changing feature, on our website’s 
banner. It links to a mini video that shows the magic.

 www.lexor.com

 www.youtube.com/lexorpedispa

 www.facebook.com/shoplexor

 www.instagram.com/lexor_inc

CONNECT WITH LEXOR

Sponsored by

UP

For our spa pedicure chair with Ultraleather 
we felt that only a video would provide the 
experience of how well these chairs hold 
up to heavy salon traffi  c while still looking 
beautiful and luxurious.  We keep our videos 
short and to the point; busy nail professionals 
appreciate that.

We love Facebook because it gives a “face” to our products and team that no other 
social media site can match.

na2015-16BB_advertorial_lexor.indd   3 11/12/15   5:25 PM
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This shows your 
OVERALL RATING 
by your customers. 

SHARE your Yelp 
page with your 
Facebook and Twitter 
accounts.

Users can GET 
DIRECTIONS to 
your salon from 
Google Maps.

Add PHOTOS of 
your salon, photos 
of signature 
services, and nail 
art to tempt Yelp 
users to visit.SORT REVIEWS 

by date, star 
rating, and by 
Elite reviews.

WRITE A REVIEW 
for restaurants and 
businesses you've 
visited.

You can SEARCH 
words within 
your reviews.

Users with an 
"ELITE" status 
earned it by 
reviewing many 
businesses.

Remember to list your 
SALON HOURS.

See how many 
reviews someone 
has made. 
Click on their 
PROFILE to see 
other businesses 
they've rated.

Here are the key 
words that Yelp 
users have searched 
to find our page.

This is where Yelp 
lists other nail salons 
that people have 
viewed.

EDIT your salon 
information here.

Tina Conghuyen Caton from Polished Nail Lounge in 
Richmond, Va., has claimed her business and posted photos 
of her salon. As a result, she has 15 reviews and is rated 
among the top in her city, with a four-star rating.

Yelp encourages users 
to write reviews and 
features those who 
write the fi st review 
for each business.

You can claim your 
business by clicking here.

One to four dollar 
signs "$" shows 
how expensive a 
business is.

No matter how 
amazing your salon 
is, you may get some 
negative reviews. 
Clients will look at 
the overall picture.

UP NEXT: YOUTUBE 101
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BCL Spa is passionate about creating the most sought-after 
organic spa experiences. We do this by making the highest 
quality products designed for spa and salon experts. Follow 
us on social media and visit us on the web for the latest in 
education, tips, and resources to help you grow your business.

JOIN THE CONVERSATION! #BCLSPA

Our newsletter keeps you ahead of the curve with new 
product information, marketing materials, and exclusive 
sales and promotions!  

Follow us on Instagram 
for amazing weekly 
giveaways, and your 
daily dose of fun! 

Get inspired! Follow us on Pinterest for your daily dose of 
spa décor, nail trends, tips, tricks and more. 

 www.bclspa.com

 www.facebook.com/biocreativelabs

 www.twitter.com/biocreativelabs

 www.instagram.com/bcl_biocreativelabs

 www.pinterest.com/biocreativelabs

CONNECT WITH BIO CREATIVE LABS

Sponsored by

Join our other 
3,500 fans to ask 

us questions, share 
pictures, and stay 
up-to-date on all 
the goings on at 

BCL Spa.   

UP

Get exclusive 
access to our 
marketing 
materials and 
training, learn 
more about 
our organic 
ingredients, 
browse our 
full range of 
products,  and 
order trial sizes!  

na2015-16BB_advertorial_BCL.indd   3 11/12/15   5:31 PM
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Nail techs and salons can create online videos for business growth.
BY KIMBERLY PHAM AND BRITTNI RUBIN

youtube 101

Owned by Google since 2006, YouTube is a video sharing site 
that is also the second largest search engine in the world. The 
skilled nail tech, then, has a shot at success, and creating a strong 
online presence on YouTube will strengthen your credibility and 
help you gain potential clients. Beyond that, sharing your videos 
can lead to new job opportunities and even brand sponsorship.

Recording tutorials for YouTube will allow you to display your 
masterful and creative technique to a local and global audience. 
You can also host weekly vlogs to share your expertise by 
answering other nail techs’ technical questions or address client 
concerns. Your YouTube channel is what you make it.

By posting nail art tutorials online, nail techs can create 
an online presence that could help them connect with other 
professionals, be found by media companies and brands, and 
attract new clients.

Nail techs can film th ee types of YouTube videos:
1. Tutorials: Even your dedicated clients would love watching

easy nail art videos that they can recreate at home, in between 
their appointments. Or you can film tutorials of your best work to 
show clients the treat they’re in for by visiting you in your salon.   

2. Promotions: You might want to post videos showcasing
your most difficul nail art or your most popular manicure or 
pedicure services. You could even film an overview of your salon, 
showing viewers why they’d love to visit you — this would be a 
great intro video. 

3. Product reviews: Viewers want the honest thoughts and
opinions of a professional. 

Engage Your Viewers
YouTube viewers are looking for short clips, up to three minutes 
long. But a viewer will decide if they want to keep watching in 
the fi st few seconds. Keep YouTube videos to-the-point and go 
for something approachable. 

Celebrity stylist Theodore Leaf (youtube.com/theodoreleaf), 
who taught the class “How to Be Your Own YouTube Sensation” 
at ISSE Long Beach, has found that simple videos — not the best 
quality videos — are the ones that get views.

“Make them feel what it’s like to be in your salon with you,” says 
Leaf.  If you’re filming a nail art tutorial at home, just allow your 
personality to shine through to pique a prospective client’s interest. 

Salon owner Robert Nguyen adds personality to his videos on 
NailGuyTV and creates some of the more unique experiences 
by getting viewers (and everyone) to laugh with him. “I aways 
have a good time when I’m working with my brother and 
fian ée. It makes a huge difference when it doesn’t seem like 
you are working,” he says. 

Also, be sure to connect with your viewers. Don’t forget to 
ask for suggestions and respond to questions and comments. 
Responding to comments makes you more accessible to your 
clients and viewers. 

By staying connected within the YouTube community, you can 
garner more repeat viewers and also get to know your audience. 
Are they mostly nail techs? Students? Prospective clients? 
Knowing these statistics will help you target your content.  

YouTube Statistics
> More than 1 billion unique users visit YouTube each month.
>  Hundreds of millions of hours of video are watched on

YouTube daily.
> 300 hours of video are uploaded to YouTube every minute.
> 80% of YouTube traffic omes from outside the U.S.
> YouTube is localized in 70 countries and across 76 languages.
>  YouTube reaches more U.S. adults ages 18-34 than any cable

network.
>  Millions of new subscriptions are made each day. The

number of people subscribing daily is up more than three
times since last year.

Getting Started
 Sign into YouTube: go to 
www.youtube.com and 
click the “sign in” button 
on the top, right corner.

NOTE: Your Google Account, 
which is your Gmail username, 
is your log-in for YouTube, your 
email, and Google-owned sites.

1
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Established in 1983, Tammy Taylor Nails is a leader in the 
professional nail and beauty industry. Nail technicians and 
cosmetologists rely on the Tammy Taylor brand for the highest 
quality nail products and consistent in-depth education. We’ve 
also become a leader across the social media spectrum, with more 
than 100,000 fans on Facebook, Instagram, Pinterest, Twitter, and 
YouTube. Our mission? Help nail professionals achieve success in 
business, technical skills, and in social media marketing.  

JOIN THE CONVERSATION! #TAMMYTAYLORNAILS

We have nearly 23K followers on 
Instagram and they can depend on 
us for posting gorgeous fi nished nail 
looks. Sometimes we even sneak 
in a dramatic before-and-after of a 
pedicure client benefi ting (hugely) 
from Love My Pedi.

Our website is specifi cally tailored 
for the professional; only qualifi ed 
nail techs are able to shop our online 
store and sign up for our many 
educational off erings. Tammy Taylor 
Nails is known for off ering personal, 
one-on-one attention. Our classes 
are customized to the skill level of 
the clients and off er new, innovative, 
fashion-forward techniques.  

  www.facebook.com/tammytaylornailsinc

 www.instagram.com/tammytaylornails

 www.pinterest.com/tammytaylornail

 www.twitter.com/tammytaylors

 retail.tammytaylornails.com/home.html

  www.tammytaylornails.com/forms/
professional.htm

CONNECT WITH TAMMY TAYLOR NAILS

Sponsored by

UP

Our products are made in the USA and 
personally tested by Tammy Taylor herself. 
Our company always puts the client fi rst and 
each week we strive to provide educational 
videos that are free to watch and fun to 
learn from.  Fans enjoy the fact that they 
can connect with Tammy Taylor personally, 
through Facebook, at shows, and watching 
her numerous how-to videos on YouTube.

We have so much to share and Pinterest 
is a great place to do it; our 3,900 
followers come here fi rst, for design 
ideas and tutorials. Nail technicians 
and cosmetologists rely on the Tammy 
Taylor brand in over 10,000 professional 
salons worldwide. Tammy has developed 
a business that includes nail products, 
tools, and procedures that have helped 
shape the way the nail industry does nails.
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2 Search for video channels to subscribe to. Look for DIY nail art channels, professional 
tutorials on acrylics and gels, your favorite nail companies, and anything that inspires you.

HOME: YouTube offers suggested Channels you may like based on your 
subscriptions mixed in with suggested videos from your subscriptions.

SUBSCRIPTIONS: This is a newsfeed of the 
latest videos from your subscriptions. 

HISTORY: YouTube will store links to all the 
videos you’ve watched, in private. You can add 
some to a playlist or clear your viewing history.  

WATCH LATER: These are all of the videos you 
added to the “Watch Later” playlist.

Click on this 
Subscriptions 
link to 
manage your 
subscriptions.

These numbers show how much new 
activity each channel has.

3 
Personalize your channel settings. Double check the name of your 
channel and find the perfect profile thumbnail photo.

SETTINGS: Click on your profile pictu e, then on the 
settings icon to change the privacy of the videos you 
“like,” subscriptions, email preferences, and more.

Click the Guide icon to hide 
or show the Guide bar. Here 
you can navigate through your 
YouTube subscriptions, playlists, 
history, and your own channel.

If you have multiple channels, click on your icon to switch accounts. Be mindful of which account you’re 
using before commenting and subscribing, as you may have both a personal and professional account.

Upload your videos. Click on the “upload” button next to your profil  
picture. Select whether you want your video public, unlisted, or private.4

PUBLIC: Public videos can be seen, 
shared, and embedded by everyone.

UNLISTED: Unlisted videos can only 
be seen if you have the video link. 
These videos can also be embedded.

PRIVATE: Private videos cannot be seen or 
embedded, even with a link. You must give 
access to individual accounts in order to 
see the private videos.
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We are a proud manufacturer of gels that make a difference in 
the international market. Our quest is to produce and promote a 
superior quality nail system. En Vogue’s ambitious commitment 
to customer support is enhanced with our active presence online 
and in social media.

JOIN THE CONVERSATION! #ENVOGUENAILS1

Facebook is where we share 
photos while hosting events, 
or attending conferences like 
Northwest Nail Tech retreat and 
many shows around the world.

Welcome to Pinterest, our happy 
obsession. We hope you join our many 
boards and get inspired by the hundreds 
of great nail design ideas we’ve collected.

We make and design unique gels, making 
our clients unique and above average. Our 
goal is for you to test, try, and see that en 
Vogue is unlike any other. Instagram is a 
great place to highlight new products, 
honor our master educator graduates, and 
connect with nail techs at shows.

 www.instagram.com/envoguenails1

 www.facebook.com/envoguenails1

 www.pinterest.com/envoguenails1

 www.twitter.com/envoguenails1

CONNECT WITH EN VOGUE

Sponsored by

UP

Having customers who love our products is important 
to us. Your passion is our passion. We feel the love 
(and give it too) on Twitter, where we have great 
conversations with fans on a regular basis.

Our new SIMPLY line of gels takes all the guesswork out of how to be the 
best and off ers the most complete high quality system to your client. 
We help you succeed with a comprehensive video tutorial on YouTube.
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VIDEO DESCRIPTION: You can use the 
description to draw viewers in. Include 
a link to your social media outlets and 
salon/contact information.

TAGS: Add tags that 
you think people 
would search for.

When you’re ready, click “Publish.” 
Your video will remain private until you 
hit the Publish button.

VIDEO TITLE: The 
title of your video 
is one of the most 
important tools for 
getting views on your 
video, as some words 
and topics are more 
popular than others, 
such as “nail art” and 
“how to.” 

SOCIAL MEDIA: Check the box if you 
want your Twitter and Google+ to auto 
post a link to your YouTube video.

THUMBNAIL: You can choose your 
thumbnail or upload one if you have 
the feature enabled. Find a clean, 
final pho o of your finished look

As the video is uploading, add a title, description, and tags for your video.5

6

7

Keep track of your channel and video statistics in the Creator Studio. Creator Studio 
is the home for all of your tools, including Video Manager, Dashboard, and Analytics. 
Access it by clicking on your profile pictu e in the top right of your screen.

Respond to comments and messages 
to maintain relationships with your 
YouTube viewers. Your subscribers are 
part of your community, a community 
you can help grow. 

AUDIO LIBRARY: Use YouTube’s “Audio 
Library” to download free music and sound 
effects t o a dd t o y our v ideos b efore y ou 
upload to YouTube. You’ll need a video 
editing program. 

Note: If you are unsure if your music is 
copyrighted, it is safer to add music from 
YouTube’s libraray.  YouTube may delete 
videos that break copyright guidelines.

VIDEO EDITOR: Edit videos you’ve already 
uploaded to YouTube. In the Video Editor, 
you can edit multiple videos together, add 
audio, photos, and text. After editing your 
pieces together, click on “Publish.”
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Upload Videos Consistently
To build your subscriber base, uploading videos once a 
week is best, but try to upload a video at least once a 
month. Your subscribers want to know your uploading 
schedule and can look forward to your next video.

UP NEXT: SHOOTING/EDITING VIDEOS
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KUPA Incorporated is the leading manufacturer of 
professional electric files, carbide bits, and implements.  The 
KUPA name is now synonymous with high-quality electric 
nail filing equipment.  KUPA Inc. will continue to create and 
launch proprietary products that meet the needs of nail 
technicians.  Like the Internet, we are constantly innovating 
and growing.

JOIN THE CONVERSATION! #KUPAINC

 www.kupainc.com

 www.kupainc.com/blog

 www.youtube.com/kupainc 

 www.instagram.com/kupa_tv

 www.facebook.com/kupainc

 www.twitter.com/kupainc 

 www.plus.google.com/+kupainc/posts

 www.pinterest.com/kupatv

CONNECT WITH KUPA

Sponsored by

UP

With YouTube, we 
essentially host our own 
network called KUPA 
TV. Nearly 3,400 nail 
professionals subscribe 
and benefi t from in-depth 
tutorials on e-fi les, nail 
art, hard gels, and more.

A new KUPA logo after 20 
years! We post on Facebook 
frequently to share news 
about the industry we all love. 

When KUPA star educator Akiko Yamakawa 
designed this incredible MANIPro Passport 
e-fi le/shoulderbag using our nail art products, 
we had a huge giveaway on social media.

Pinterest is one of the best places to showcase 
great nails and nail art. Edge nails created with 
our Gelfi nity line are shown here; for a full how-to 
it links straight to KUPA TV on YouTube.

Our social media channels are 
closely interconnected, so that 
when we post a new how-to 
video on YouTube, you’ll get the 
message wherever you are.
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Nail techs and salons can create online videos for business growth. To do that, you fi st need to 
understand basic shooting and video editing skills.    BY SIGOURNEY B. NUÑEZ AND KIMBERLY PHAM

how to  make  great videos

Getting Started: The Camera
The right camera is one that is equipped with the controls and tools 
you need. Cell phones are portable, user-friendly, and have quick 
mobile uploading capabilities. If you plan to only share your videos 
on social media platforms like Snapchat, Instagram, and Facebook, 
a cell phone is your most cost-effective option.

However, cell phone videos lack quality in low light. While 
you may not notice the difference outdoors, it becomes obvious 
indoors. Cell phones also lack good zoom capabilities, resulting in a 
grainy or pixelated image when you zoom in on a subject. 

Digital cameras and camcorders, on the other hand, have optical 
zoom, which allows you to get closer to an object. You’re able to 
capture tiny details in a larger format more suitable for YouTube.

As you continue to experiment with your nail videos, you’ll 
develop a better eye and the ability to plan ahead.

LIGHTING. Outside in the daylight, the main light source is the 
sun. Your nails will look better if they face a primary light source. 
If the subject is behind the main source, the subject will look 
dark or backlit. Back light is problematic for the auto exposure 
feature on a camera. If the camera focuses on the light in the 
background, the subject will be dark and indistinguishable. 
Avoid shooting in areas that have high contrast, such as with 
bright light and shadows, in the same framed view.

WHITE BALANCE. This process removes unrealistic color casts 
so that subjects that appear white in person will also appear white 
in the final image. The temperature of the main light source will get 
picked up by the camera. Sunlight, for example, takes on different 
shades of yellow or orange at sunrise and blue in the shade.  

In order to fix this and fill in any harsh shadows you might have 
from a primary light source, hold a piece of white paper next to the 
subject to reflect any light. Digital video cameras usually come with 
an automatic white balance feature that tells the camera which 
color is white and the rest of the colors are adjusted to make the 
image look more natural. 

CONTROLS. Camcorders come with manual features, 
allowing you to control the look of your final video. Being able 
to personalize the adjustments, like brightness and focus, will 
give your videos a more professional feel.

ANGLES. One of the most effective ways to make your footage 
more interesting is to vary the angle you’re shooting from. When 
setting up your shot, think about the perspective your viewers 
want to see your video from. If the main subject is nails, get a tight 
(macro) shot. Most digital cameras have a macro shot setting 
typically represented by a flower symbol. When activated, the 
camera automatically sets to take high-quality, close-up shots, 
which is ideal for capturing details. 

SOUND. The mic built into video cameras pick up all sound around 
you. If you want clear sound, you will need a mic attachment. 
Headphones with a built in mic can work well.

This shotgun 
mic mounts to 
the top of your 
camera.

Side viewOverhead view
This handheld 
dynamic mic can be 
positioned on a table 
or on a stand directly 
in front of the person 
speaking.
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No one ever said opening a nail salon is easy. But when it 
comes to pedicure spas, J&A Pedi Spas is the company you 
can trust and depend on. Our website and Facebook page 
offer a lot of information about our products as well as how 
to reach us for pedicure spa service when you need it most.

JOIN THE CONVERSATION! #JAUSA

 www.jausainc.com

 www.facebook.com/jausainc 

CONNECT WITH J & A

Sponsored by

UP

Follow J&A Pedi Spa news at www.facebook.com/jausainc.

Our main goal is to be helpful to nail professionals. 
With products like Autofi l, which automatically fi lls 
your spa and leaves you more time to prep, we walk 
the talk.

Pedicure bath liners are the topic of conversation right now. We off er 
the Magna jet motor and use Facebook to show how it works and what 
its benefi ts are.

We love showing off  our state-of-the-art spa 
chairs on Facebook, like the incredible ToepiaGX.
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TRIPOD. A tripod works great to create more professional-looking 
content, particularly if you’re shooting something that is not 
moving. Without a tripod, your video will look shaky and amateur. 
The steadier the shot, the more you can focus on the subject. If 
you don’t have a tripod, find something to steady the camera. 
MacGyver it! 

CLEAN YOUR LENS. Don’t let smudges ruin your shot. Wipe away 
any grime before you shoot. Any typical silky smooth microfiber 
cloth will do.

1. IMPORT YOUR FOOTAGE. Before you can start editing your
footage, you need to import it to your computer. Take either a USB
cord that connects the camera to the computer, or just remove the
memory card from the camera and use a card reader to connect it
to the computer. Once the camera or memory icon shows up on the 
desktop, transfer the audio and video files — this process is called
importing. Next, open the camera icon and select the files you want
to edit, and save them to your computer. If the files are large, this
process may take some time. 

The Stages of Editing
A little bit of experimenting and a whole lot of patience can help 
you master a few basic features in your editing program of choice 
to produce smoothly edited and concise videos.

Both PCs and Macs have free video editing programs like 
Windows Live Movie Maker and iMovie. Most editing programs 
follow the same format: an area called a bin where you keep all 
your video clips, audio, and images; a timeline where you can set 
the order of your curated clips; a trimming tool to cut and blend 
footage; and a preview window where you can view the edited 
work from the timeline. 

Follow these steps to find out how to edit a video and get one 
step closer to becoming the next YouTube star. 

2. ORGANIZE YOUR CLIPS. Sorting through the freshly imported
files may seem like a daunting task, but in this process organization is 
key. If you plan on consistently creating new videos, it’s important to 
name a main folder with a relevant term or by date to stay organized. 
If you fear losing the precious footage you just shot, make sure to
have backup copies on an external hard drive. You’ll have peace of
mind knowing it’s somewhere else.

BATTERIES AND MEMORY. Before you hit the red button, avoid 
a novice mistake by charging your batteries and making sure you 
have enough memory to spare while you record. 

VIDEO SHOOTING TERMS TO KNOW
Macro shot n. a camera setting typically represented as a 
flower symbol; when activated, the camera automatically sets 
to take high-quality, close-up shots 

Pan v. rotating the camera literally left and right while shooting

Render v. during this step, the computer processes information 
from a coded data source and uses that information to create 
and display an image

Rule of thirds n. compositional technique for making photos 
or shots more interesting and dynamic 

Tilt v. rotating the camera vertically up and down while 
shooting (opposite of panning) 

White balance n. the adjustment of colors to make the image 
look more natural 

Zoom v. change smoothly from a long shot to a close-up shot 
or vice versa
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Education is of the utmost importance to us. We want to 
ensure that techs will master our versatile product lines for gel 
manicures, overlays, extensions, nail repairs, and nail art. That’s 
why we love the digital space; it gives us so many ways to 
demonstrate, instruct, and inspire.

JOIN THE CONVERSATION! #INDIEGIRL

Our website off ers some great tutorials; 
also be on the lookout for our new IndieGirl 
Nail Forums starting spring 2016.

@indiegirlgel Looking good at our 
Stay-n-Play booth at Premiere 
Orlando #2218

We hear from IndieGirl users all over 
the world on Facebook, who share great 
photos and tips. We learn from you, too.

Nail art ideas from IndieGirl are a 
daily staple on Twitter, Instagram, and 
Facebook. 

 www.indiegirlbeauty.com

 www.facebook.com/indiegirlgel

 www.instagram.com/indiegirlgel

 www.twitter.com/indiegirlgel 

  www.youtube.com/channel/
UCgjxTw_1OdwYJouZRtw97nw 

CONNECT WITH INDIE GIRLUP

Our gels are specially formulated to 
prevent thickening, infusing brush after 
brush with vivid color until the very 
last drop. We show off  the spectacular 
results you can get on Instagram. 

YouTube is another great place to fi nd 
detailed step-by-step instructions for 
using our gel-polish.

You’ll never run out of colors and 
options with our line of gel-polish: Pick 
your pack or select a sample from our 
entire collection of 77 colors.

Sponsored by
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4. EDIT YOUR FOOTAGE. Drag and drop the clips you want
to use to the timelime area. Trimming footage by splitting,
cutting, and deleting unnecessary clip segments can help
condense your footage into a short and sweet video showing
only the most important and relevant material.

6. ADD TEXT AND AUDIO. After blending your trimmed clips,
you can play with text and sound. Text is useful for adding titles,
captions, and credits via the text tool in your editor. To edit audio
for options like fading in and out and volume control, look for a
specialized control in your tool box. Once you drag the audio to
your timeline, you can select where you want it to start and stop. 

5. ADD TRANSITIONS. You can blend your newly-trimmed clips 
together using transitions. To apply a transition, simply pick one
(whether that be a cross dissolve or slide), and drag it between
two clips. Transitions can have a huge effect on the feel of your
video so have fun finding a transition that best matches your
personality and brand. It’s important to note that all the clips
on your timeline are copies of the original footage so you won’t
actually alter the raw video. Experiment away!

7. EXPORT YOUR FINAL VIDEO. You’re almost done! Once you 
review and save your project one last time, it’s time to encode
the project into a universal video format other programs (out-
side of your video editor) will recognize. This process is called
“exporting.” Some video editing programs can upload directly
to YouTube. Other video editors give you the option to “share”
your completed project for high-quality DVDs (least common),
mid-quality online (most common for YouTube), or low-quality
sharing through mobile devices (easiest to e-mail or text, but poor 
quality). More sophisticated programs give you the option to ex-
port as different file formats. 

Congratulations! You’ve shot, edited, and exported your own 
video. Now it’s time to share it with the world.    

Pro Tip #5: Most common video formats are AVI (.avi), 
Windows Media Video (.wmv), Apple Quicktime Movie 
(.mov), MP4 (.mp4), and Flash (.fl ).

Pro Tip #4: Be sure your voice is loud and clear in your spoken 
tutorials. If you add underlying music, make sure the music 
volume is lowered so it is not obtrusive to your voiceover audio.

Pro Tip #3: For just a few dollars, you can make a simple DIY 
lightbox to evenly illuminate small objects for close-up shots. DIY 
photo lightboxes may work for video depending on whether you 
want to film a nail ti , trainer hand, or on a human model.

Pro Tip #2: Stick with one transition, two at most. Too many 
different transitions or font effects can be distracting. Be mindful 
of what you want your viewers to focus on in your video.

Pro Tip #1: Be sure your subject is in focus. Getting too 
close may make your subject blurry. Step back and zoom in. 
Alternate between shot ranges (wide, medium, and close-up) 
as well as angles (top, side, and diagonal views) for maximum 
engagement.

3. IMPORT YOUR CLIPS INTO A VIDEO EDITOR. Most video
editing programs have a similar structure. After importing the
video files, the clips will appear in a bin that some programs call
“My Videos.” Once all your files are in the bin, it’s important to
save your work. When you save the project, name it accordingly,
assign it a location on your computer, and hit “save.” While it may 
seem a little excessive, editing video is a time-consuming art and
there’s nothing worse than seeing your hard work vanish. Be sure
to save a few times an hour.

UP NEXT: EMERGING APPS
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Gelibility is a revolutionary product that turns regular nail 
polish into gel-polish. Created by nail technician Brandi 
Hensley, Gelibility is known for  its amazing durability, 
unsurpassed quality, and affordability. A revolutionary 
product needs a completely modern platform for storytelling 
and the digital space is a perfect fit. Brandi and her Gelibility 
team describe and demonstrate this customizable polish 
product on many social media channels.

JOIN THE CONVERSATION! #GELIBILITY

 www.gelibility.com

 www.facebook.com/gelibility

 www.instagram.com/gelibility

 www.twitter.com/gelibility 

 www.pinterest.com/gelibilitynails

  www.youtube.com/channel/UCBvYMWMA_
PHfPYzNxQOB0hQ

CONNECT WITH GELIBILITY

Sponsored by

UP

Mr. and Mrs. Gelibility, Brandi and Ron, 
showing off  Gelibility’s awesomeness!

Decided to turn some old polish 
lying around into gel for this 
gradient Gelibility manicure.

The shows are great for face-
to-face demonstrations of 
Gelibility. We use Twitter to get 
the word out about our booth 
location and to make sure no 
one misses out on the fun.

Life’s a bowl of cherries 
with Gelibility! The new 
labels and website coming 
soon. #gelibility #gelnails 
#gelpolish #cherrynailart

a revolutionary product that turns regular nail

Sponsored by

Who says you can’t run a demo on Instagram? Brandi 
shows a Gelibility manicure in fi ve steps; in her next 
post, she reveals how long it lasted (15 days).

Gelibility saves nail techs 
money because it creates 
gel-polish out of traditional 
polish. This is the message 
we love tweeting about! 
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What’s New in Social Media?
It takes a lot of bandwidth and resources to manage successful social media accounts. And while 
you can’t be on every new and emerging platform, you can’t afford to ignore them either. We’re 
taking a closer look at the new kids on the block to see how apps like Snapchat and Periscope 
measure up and more importantly, how they can help your business.     BY SIGOURNEY NUÑEZ

Periscope
What is it?
A live streaming app owned by Twitter, Periscope lets 
you broadcast yourself to the world. In a nutshell, having 
an account is sort of like having your own TV network. 
You can choose to go live at any moment and doing 
so will instantly notify your followers who can tune in, 
comment, and send you hearts, all in real time. When the 
broadcast is over, others can replay it and offer feedback 
within 24 hours. After that, it’s gone. However, you can 
save your broadcast to your phone and upload it to other 
platforms like YouTube and Facebook. 

How does this help me? 
Whether you love to teach or learn, you can set up an 
account to share your knowledge. Nail tech Tashina 
Green (@poochieznails) said she joined Periscope to help 
educate nail techs and let them in on what products she 
uses in her services. “It’s like you’re getting free classes,” 
she says. “There are a lot of nail techs on Periscope who 
are willing to share their knowledge.” 

Follow us on Periscope @nailsmag 

>>>

PERISCOPE AT A GLANCE 

This is your home page where you can 
access footage that is broadcasting live 
and you can catch up with streams that 
have been shared in the last 24 hours. 

When you’re connected to the app, 
iPhone users get a Push Notification when 
someone they follow is about to go live. 

This the Broadcasting tab, you click 
on this when you’re ready to go live. 

We tuned in to a broadcast that nail tech 
Terrance Terry (@terranceterry) shared 
while demonstrating application of colored 
acrylic to a ballerina extension. While 
you’re watching a broadcast, you can write 
comments or send hearts to stay engaged.
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Associated Nail Professionals (ANP) is committed to the 
advancement and ongoing success of nail professionals. 
We offer peace of mind with affordable liability insurance, 
resources to market your services including a free website, 
access to news and trends through a subscription to NAILS 
or VietSALON magazine, and discounts with our partners 
including Verizon, Constant Contact, Dell, and VistaPrint.

JOIN THE CONVERSATION! #ANP

 www.nailprofessional.com

 www.facebook.com/anpnails

 www.twitter.com/anpnails

CONNECT WITH ASSOCIATED NAIL PROFESSIONALS

Sponsored by

UP

Keep your gaze 
forward and 
think about 
what you want 
for your future. 
ANP is here 
to support 
you and your 
career!

Beyond our personal support and service, ANP’s website enables members to chat 
with a membership professional, view educational webinars, and access all benefi ts.

ANP members, expand your business and set up your portfolio 
with your FREE member website at http://buff .ly/1FfVjtX ! 

Nail professionals help clients feel bolder 
and more beautiful! #MotivationMonday
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Snapchat 
What is it? 
Considered a form of ephemeral messaging, Snapchat 
lets you share raw, barely fil ered images and videos you 
can add captions to, as well as emojis and even your own 
doodles. Part of the app’s charm is that it’s non-committal. 
Whether you’re directly sending content to your friends or 
broadcasting them to your story, the private messages can 
only get replayed once and your stories will only be available 
for 24 hours. Interactions on this platform are considered 
more authentic because they are not permanent. The best 
part is that users can’t see how many followers you have 
so it makes the experience more intimate and reduces 
performance anxiety. 

How does this help me? 
While the day-to-day grind may sometimes seem mundane 
to you, sharing exclusive looks into a day in the life of a nail 
tech can be exciting for your clients to see. “It’s great to 
show behind-the-scenes of the process of your work,” says
nail tech Lexi Martone. “It gets clients more involved than 
just seeing a photo of the finished p oduct.”

You can also offer clients and other nail techs access to 
live events like tradeshows and educational classes you 
attend. To create engagement and even reward clients 
that you’re connected with, you can offer special deals and 
discounts to those who see it before it disappears! If you’re 
trying to reach a younger clientele, you’ll defini ely want to 
join in on the fun. 

Add us on Snapchat, nailsmagazine

>>>

SNAPCHAT AT A GLANCE

This is Snapchat’s camera screen. You 
use it to take photos and videos and 
edit them with emojis, text, doodle over 
them, or add fil ers. 

The Stories tab is divided into 
three sections for you to explore 
collections of photos and short 
videos posted by your friends and 
brands you’re connected with. 
The Discover section is dedicated 
to content published by media 
company partners. The Live section 
is for curated Stories focused around 
an event or theme. The Recent 
Update section is filled with Stories 
posted by people you follow. 

The Snapchat screen is where direct 
interactions pop up and you can 
view Snaps people have sent you. 

Here’s a look at a behind-the-scenes 
photo that nail tech Gena del Portillo 
(nailsneedlove)  shared on Snapchat.

UP NEXT: ONLINE MARKETING CALENDAR



FEBRUARY 2015   |   NAILS MAGAZINE   |   3   

>

We firmly believe that with the proper education, anything is 
possible. We strive on providing the best educational classes 
worldwide for all nail professionals looking to develop their 
talent; you can find opportunities online through all of our social 
channels. Christrio’s reputation for creating quality products 
that “minimize your effort and maximize your profit” has made 
it a preferred brand worldwide.

JOIN THE CONVERSATION! #CHRISTRIO

Keep up with us on Instagram to see the 
latest nail art trends and nail designs 
created by Christrio educators. Tag us using 
#Christrio and #ChristrioNails for a chance 
to be featured on our page. Don’t forget to 
participate in our monthly prize giveaways!

Our website contains 
valuable information 

on each Christrio 
product. We also 

provide a directory 
of all domestic 

and international 
distributors near you. 

 www.facebook.com/christrionailproducts

www.youtube.com/user/christrionails

 www.instagram.com/christrionails

 www.twitter.com/christrionails

 www.christrio.com

 www.christriostore.com

CONNECT WITH CHRISTRIO

Sponsored by

UP

Facebook is where we share 
our upcoming worldwide 
events and educational 
classes. Follow our nail 
tutorials and join in on the fun 
with our 186,000 friends … 
and counting!

A user-friendly shopping experience 
allows you to purchase amazing Christrio 
products, anytime and anywhere! 
Worldwide shipping also available.

Subscribe to our YouTube 
channel for step-by-step 
tutorials on how to use 
Christrio products — from 
basic nail prep to acrylic 
application, gel art, and 
everything in between! 

na2015-16BB_advertorial_christrio.indd   3 11/5/15   11:43 AM
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4 Weeks to Online MarketingSuccess
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Create a Facebook Fan Page. It 
should take about 30 minutes to set 
up. Upload lots of photos, info about 
your services, and most importantly, 
a way for people to reach you. If you 
have one already, post something! 
See p.XX for more tips.

Create a YouTube Page. It should 
take about 15 minutes to get 
everything set up. Upload any videos 
you may have already, and start 
thinking of videos you can begin 
making in the future. Download 
the “Capture” app to easily create 
videos from your smartphone. See 
p.XX for more tips.

Schedule Ahead. Choose the 
holidays you want to market special 
offers around, and set reminders 
4 weeks prior to each one to start 
planning what you will do. Some 
offers can be one day only, others 
can begin 2-3 weeks before. 

Ask a Question. Post a question 
on FB to engage clients and attract 
new ones. Questions can range in 
topic — from “What do you think 
the hottest nail color is right now?” 
to “What did you think of Michelle 
Obama’s dress last night at the 
awards ceremony?”

Sign up for Google My Business. 
Enhance your presence on Google 
for free at google.com/business. 
The information you provide will 
appear on Google Search, Maps, 
and Google+. Clients will also be 
able to leave reviews. 

Re-post a Review. Take a screen 
shot of a recent positive review on 
Yelp or Google and post to your 
FB/Instagram/Pinterest pages. 
Remember, it’s not bragging when 
you’re good at what you do. If you 
have a really stellar review, print it 
out for all to see.

Tell Your Story. Again. It’s probably 
been a while since you posted 
something on FB about your salon 
and the services you offer. Often 
clients know only a fraction of things 
you do. Post your bio on your page 
as a reminder.

Schedule Future Posts. FB allows 
you to schedule posts up to a year in 
advance. Spend some time gathering 
photos, articles, interesting style 
blogs, etc., and schedule 2-3 posts 
each week for the next 3 months. 
Then set a reminder to do this every 
3 months.

Survey Your Clients. Put together 
an online survey to find out what 
your clients think about your 
products, your services, and 
whatever else you’re curious about. 
Use free sites like Wufoo.com to 
create surveys in minutes.

Gather Emails. It’ll be boring and 
tedious, but spend an hour today 
collecting all of your clients’ email 
addresses. This may require some 
creative thinking on your part if you 
don’t gather that info routinely. It’s 
OK to simply text or call them for 
the info. 

Show the Benefits. Post a picture 
and explanation of a product or 
service you offer on FB and describe 
the benefits. Ask yourself, “What 
problem does this service solve for 
my clients?” Remember, people buy 
results, not products. 

Schedule Future Emails. You just 
finished your FB schedule, now 
schedule a few emails. Send one 
email a month with updates and 
special offers to your client base. 
Schedule 3 months of emails today.
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Online marketing can make your head spin. There are countless outlets, experts, and trends in this constantly 
changing landscape. That’s why Utah-based salon suite company Image Studios (www.imagestudios360.com) 
created this four-week marketing plan with easy-to-follow steps. By performing one clear-cut action per day, 
your online marketing efforts will see huge results, says co-founder Jason Olsen.

Thursday Friday Saturday/Sunday

Yelp Me Out! Create a Yelp 
account if you don’t already have 
one (it takes about 10 minutes), add 
photos of yourself and your salon, 
and as many before-and-after pics 
as possible. Also write a detailed bio 
to help people know exactly what 
you do. See p.96 for more tips.

#Hashtagcrisis. Spend some time 
deciding on your hashtags — and 
use them religiously. Many people 
fail to use consistent hashtags, only 
to lessen the effect of their posts 
and photos online.

Review Your “About Me” Info. 
Make sure all your online info is 
updated and accurate on third-
party websites. Do you have an 
updated website, email address, or 
phone number? Do you offer a new 
service? Do you have an ongoing 
offer you want listed?

Happy Birthday. Spend a few 
minutes going over your client 
records and see who has a birthday 
coming up in the next month. Send 
each one of them a handwritten 
card, and be sure to include a special 
birthday offer.

Get Listed. Spend a few minutes 
online today making sure your 
business is listed on every website 
possible. Some of the sites you want 
to be on include Google+,  Yelp, 
CitySearch, YellowPages, KSL Local, 
Angie’s List, and Foursquare.

Send an Email. Use iContact to 
send an email to your clients. 
Schedule the email to send 30 
minutes after you are finished 
with it, just in case you decide to 
change something after it’s done. 
See p.68 for more tips.

TXTMEPLZ. More and more clients 
prefer to text, but is the number 
listed for your business online a cell 
phone? If so, be sure to indicate that 
they can text or call you (in that 
order) and you’ll see a guaranteed 
spike in text messages.

We Miss Your Face. Getting 
inactive clients back into your chair 
is four times cheaper than acquiring  
new ones. Go through your client 
records today and send each of 
them a “We Miss Your Face” mailer. 
Be sure to handwrite a little note to 
add a personal touch.

Create a Salon Menu. Your clients 
may know what services they like, 
but do they know everything you 
offer? A printed salon menu looks 
professional and speaks volumes 
about your ability to market your 
business. And don’t forget to 
frame it.

Write a Book. Just kidding! You’ve 
already written it if you’ve been 
taking photos of your work. For a 
truly stunning marketing piece, use 
iPhoto or artisanstate.com to print 
an actual picture book for clients to 
thumb through. 

Got Feedback? You should be 
handing out thank-you notes 
asking clients for feedback on their 
experience. Once you have quite a 
few back, hang them around your 
salon or create a “wall of fame” 
where you group them. You can 
even scan them and post online.

Record a Video. No one wants to 
watch a blatant self-serving video; 
they’re boring and people won’t 
engage. Instead, think of creative 
ways to show off your personality, 
a new service, or even an interview 
with a client. Post to social media 
when done.
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