
 

 
 

What to Broadcast Live 
Using a combination of the following types of content is a great way to produce an 
engaging broadcast:  

● Demos or techniques using your products 
● Behind the scenes, tours or grand openings of a salon 
● Trade shows or events for people that might not be able to attend 
● Contests and giveaways 
● Live responses to questions asked in real time from the viewers 
● News and trends that might interest the viewer or that is hard to find elsewhere 

 
Seven Suggestions from MODERN for Live Broadcasts 
1. Use the broadcast as an opportunity to create editorial content that makes your 

brand desirable rather that a sales pitch that turns people away. 
 

2. Try to make the broadcast last between 30-45 minutes. Our most successful 
Facebook Live Broadcasts have been in this time range.  

 
3. Promote and cross-promote through different outlets a day or two before going 

live and immediately before the broadcast. 
 

4. Write a description that clearly describes to viewers what they will see if they 
tune in to the broadcast. 

 
5. Have the people on camera (or the moderator) mention who is presenting the 

content and what the video is about occasionally while broadcasting to update 
new viewers. 

 
6. Being live can be scary, but if any mistakes happen, give yourself grace and do 

your best to quickly move on. 
 

7. Interact with the audience by responding to the questions they ask in the 
comments live. 

 
BONUS SUGGESTION: Have fun! Just like any production, the results are 
always better when you are able to enjoy the process. 



 

 
 

 
Instagram Stories Best Practices 

 
Give the audience a variety of content:  
Provide a mix of Boomerangs, videos and still imagery.  
  
Quality over quantity:  
Try to keep stories around 10 slides. Drop off gets higher with each “story card,” so think how 
you can squeeze more content in a shorter overall story (i.e. one video slide can explain a tip 
rather than multiple images).  
  
Add a link for more information:  
Rather than trying to explain all about a new product or class within the story, use the swipe up 
feature to link to an article that provides more information. This is best at the end of a story 
because it drives the viewer away from the story.  
 
 

  
 
 
 
If you have any questions about your broadcast or story with MODERN, feel free to contact Eric 
Teeples at  eric.teeples@bobit.com , (310) 533-2569.  
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